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EUGENE WHITMORE 
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AUTHOR 


Every sitet would— re ans recognition and sales that. routine 
publicatio can't give you. Exposition Press has published more headline .books than any 


other subsidy publisher. Here are thre a ces from our files. There are many more. 


HOW A PROMINENT ACTOR, | A GLAMOROUS ENTERTAINER AND A U.S. SENATOR 
FIGURED IN THE PROMOTION CAMPAIGNS OF THREE EXPOSITION BOOKS. 


Cuarcton Heston, the celebrated star of motion pictures, 
radio and television, is seen here with James Kepler, author 
of The Jordan Beachhead, while the actor's wife proudly dis- 
plays a copy of the book at a gala reception and autograph 
party in L.A. Mr. Heston gave Exposition his whole-hearted 
cooperation in the book’s headline promotion campaign. He 
took time off from his own hectic publicity campaign for his 
latest film, The Ten Commandments, to write a foreword to 
the book and to autograph copies along with the author at 
this affair (over 500 attended). Mr. Kepler received over 
$1,300 in royalties in the first six months, and the L.A. Herald- 
Express hailed his book as “an outstanding and remarkable 
ano tay, first novel ” Photo— PHILIP BRAUN STUDIO, LOS ANGELES 


Wenpy Baaraie, glamorous star of motion pictures, radio and 
TV, receives a copy of The Pageant of the Mediterranean 
from Edward Uhlan, president of Exposition Press, at a book- 
christening party aboard the cruiseship Oslofjord. Our pro- 
motion staff arranged one of the most spectacular publication- 
day book “launchings” in publishing history in honor of 
author Sheridan Garth. Miss Barrie “launched” the book with 
the traditional champagne bottle at the press party attended 
by 70 representatives of N. Y. newspapers, wire services, radio 
and TV, and transportation officials. National feature stories, 
followed up by intensive selling, rocketed the book into its 
4th edition and its selection by the Travel Book Club 


Senator Epwarp J. Tuye (Minn.), proponent of legislation 
to establish a National Cemetery at Birch Coulie, site of the 
Indian Massacre of 1862, receives a copy of a novel based 
on the bloody event from the author, Dr. Bernard F. Ederer, 
who donned the garb of a Sioux chief for the occasion in the 
nation’s capital. The author, now a resident of Calif., per- 
sonally attended autograph parties (with huge turnouts) in 
Minn., and was interviewed on radio-TV in Minneapolis, 
L.A. and Baltimore. A “Cavalcade of Books” selection, Birch 
Coulie sales for the first three months amounted to $600 
in author’s royalties. The book was recently acclaimed by the 
L.A. Herald-Express as “a first-rate historical novel that is a 
must for all readers of frontier lore.” 
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AUTHOR & JOURNALIST, founded in 1916, is published 
monthly at 1313 National Bank of Topeka Building, Topeka, 
Kansas. Nelson Antrim Crawford, Editor and Publisher. 

Send changes of address and all other communications to 
the address above. Changes of oddress must be received by 
the 10th of the month to catch the following issue. 
Subscription price in U. S. A., $3 for 2 years, $2 for 1 year. 
Outside U. S. A., $4 for 2 years, $2.50 for 1 year. Single 
copies, 25 cents each. ; 

Manuscripts and other material submitted should be accom- 
panied by stamped, self-addressed envelope. Due care is 
exercised in handling, but AUTHOR & JOURNALIST assumes 
no responsibil''y for loss or damage. 

Printed in U. S. A. Entered as second class matter at the Post 
Office at Boulder, Colorado, under the act of March 3, 1879. 


Copyright 1958 by Nelson Antrim Crawford. 
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Article Series Nets $1800 


“Your encouragement and assistance 
have enabled me to keep up a steady flow 
of stories and features appearing in Texas 
leading newspapers and in magazines all 
over the nation. My most recent sale was 
a series of articles amounting to over 
$1,800.00. Writing is one of the greatest 
of all professions.” 


Lucille Anderson, Trinity, Tex. 


You Don’t Have To Be A “Genius” 
To Make Good Money Writing 


Free Sample Lesson Shows How You Learn 
to Write for Magazines, TV, and 
Special Journals 


Now, it’s easier than you may imagine to learn 
at home how to use the professional devices and 
techniques that editors look for. Adam Aretz of 
Tarentum, Pa., sold two articles for $225 before 
completing the course .. . The first story by H. F. 
Wenderoth of Atlantic City sold for $240 . 
Graham Doar’s story in The Post was also sold to 
CBS Radio and NBC-TV. 

Furthermore, editors agree: Opportunities for 
new writers are greater than ever, and you don’t 
have to have a big name or be a genius to make 
good money writing. 


Learn from Successful Writers 

Palmer’s unique method of training has helped 
hundreds of new as well as established writers find 
the most direct road to recognition and profit—in 
not just one field of writing, but in all. Fiction and 
articles for magazines, TV, and specialized publica- 
tions. Palmer is accredited, endorsed by famous 
authors and hundreds of successful graduates. You 
receive individual coaching by professional writers 
who give helpful, detailed instruction showing how 
to write salable material. 


Free Lesson Shows How 

Learn, without cost or obligation, how Palmer 
home study training may help you as a writer. Send 
today for free typical lesson eng 3 and 40-page 
book, “The Art of Writing Salable Stories.” If you 
have a sincere desire to make good money writing, 
this may be the biggest opportunity in your career. 
Send now before you forget! 


Palmer Institute of Authorship 
Only School of Writing Accredited by National 
Home Study Council 

Since 1917 
“Mollyweod 28, California. | for Veterans 
Mail This Reminder Coupon or Send Postcard 


FRE c Palmer Institute of Authorship 
1680 N. Sycamore, Desk G-128 
Hollywood 28, Calif. 


Please send me free typical lésson package and 40- 
page book, Art of Writing Salable Stories,” explain- 
ing how you help new writers get started and experienced 
writers increase their income. i 
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Please print clearly. Veterans: check here o 
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AUTHORS 


@If you have a typewritten book MS—on any 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@We are cetabbliched | general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We offer you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
ty and reviews; cataloguing; distribution; 
to the author's personal mailing 

1st. 

Send Your Book NOW 
We will see that it receives every possible 
chance to be published without delay. Many 
titles are published on a subsidy plan, with 
= royalties. If unavailable your MS 
will be returned promptly and carefully. 

Write first if you prefer. 


DorrANCE & COMPANY 
PUBLISHERS SINCE 1920 
131 North 


h S$ PHILADELPHIA 


PENNA. 
Dept. A 


LOZIER LITERARY AGENCY 


recognizes that your manuscript represents 
your time, labor and skill. Your book, your 
story or your teleplay will receive every 
consideration; if we think it is salable, we 
will submit it to the most appropriate mar- 
kets on a straight 10% commisson basis in 
event of a sale. 


Evaluation fees: 
Short shorts under 2,000____-_------- $3.00 
Short stories over 2,000 words________ 5.00 
5.00 
15.00 


“We'll go all-out to help you sell your 
literary product.” 


Will Lozier 


LOZIER LITERARY AGENCY 
134-35 Cherry Avenue Flushing 55, N. Y. 


What Keaders Say 


Literary vs. Commercial 

Just a word in praise of Daniel Smythe’s Octo- 
ber article and your list of little magazines. 

I’m not ashamed to say that while I’ve contrib- 
uted to commercial magazines and have been well 
paid financially, I still had rather write what I 
please whether I get money for it or not. Frankly, 
I'm tired of writers proud of getting a few bucks 
for a dull light verse or an article on 17 shades of 
green to use in your living-room. 

Author & Journalist is the only writers’ maga- 
zine that pays any attention to literature as such, 
and I hope you'll keep it up. Of course you can’t 
neglect commercial writers and you don’t. But 
after all, literature is not a commodity like beans 
or beer. 

Z. VIDAL 
Chicago, III. 


The October issue of Author & Journalist is a 
disappointment. You have given eight pages to 
little magazines that pay nothing or almost 
nothing for material. 

Readers of your magazines take it to sell; no one 
wants to give away his work. 

HELEN C, SHOEMAKE 
Modesto, Calif. 


Your publication has been my favorite wishing 
well and occasional thirst quencher for many, 
many years. 

I found the article by Daniel Smythe very in- 
teresting. At one point he says, “There is no rule 
against giving the spur to Pegasus.” To which I 
respond: 

I've spurred old Pegasus so much 
He’s sore, and so resents the touch 
Of urging, aimless prods by me— 
And piles me ignominiously. 
GENIE GRIFFIN DEWOLFE 
Bay City, Tex. 


Thanks to your magazine list I found two 
markets, the Lion and the Victorian, which I had 
not tried before, and landed articles with both— 
not at top prices, but fair. Thus my $3 subscrip- 
tion has given me about 10,000% profit. 

That’s a beezness! 

Now I feel impelled to write a note of mild ad- 
verse criticism, which you may run (no charge) if 
you like, or leave lay if you no like. 

What has most impressed me about Author & 
Journalist has been that it was, in my estimation, 
a sound guide for professionals and for amateurs 
with a professional attitude (an eagerness to learn 
how to earn money by writing) . 

I say “was” because two articles in your October 
issue seem to me to deviate from that line: ‘The 
Thoughtful Path to Poetry” and “The Little 
Magazines.” 

One of your correspondents some time ago 
spoke of my article, “Lyrics for Lucre,” as dog- 
matic. I was moved to protest that comment by 
saying that I was dogmatic only about the im- 
mutable rules of rhyme and scansion, but I never 
got around to it until now. 

Now I'll be dogmatic enough to say that while 
Mr. Smythe’s idea of getting ideas and expressing 
them in colorful and imaginative language is ex- 
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cellent, most of his examples are execrable— 
phrased in the tortured manner of “modern” 
verse, with meaningless metaphors and distorted 
syntax... 

And I feel that Author & Journalist is not main- 
taining the professional slant in its comment on 
the little mags and the list appended. I maintain 
and always will (if this be dogma make the most 
of it) that unless a magazine pays for contribu- 
tions (even if only a little) it isn’t worth appearing 
in. Such an appearance has no value except to 
the amateur’s ego, and that’s a hollow value that 
tends to lessen his ambition to produce stuff that 
editors will pay for. 

My criticism of your Little Magazine list as 
being too inclusive (in naming magazines that 
don’t pay) in no way applies to your other market 
lists. 

These are—and I don’t hesitate to be dogmatic 
in this opinion—by all means the most thorough, 
comprehensive, and currently useful rosters of 
markets I have encountered. 

BERTON BRALEY 
New York, N. Y. 


Delighted to see the comprehensive list of little 
magazines. Several of them are publishing some 
of the best writing we have. 

K. L. Dosson 
Philadelphia, Pa. 


Writing America Right 

“The Hero and the Reader” by Cecilia Fawn 
Nichols in your October issue is way out, man! 
and we colleagues of hers in the Armed Forces 
Writers League congratulate you for publishing it. 
Our slogan is “Help Write America Right!” .. . 


and Miss Nichols does just that! 
Gro. I. MAYHALL 
Los Angeles, Calif. 


A Club Successful 25 Years 

The Houston Scribblers, a weekly writing club 
with around 100 members, will celebrate its 25th 
anniversary in April. The club has met for most 
of those years in a private dining room at the 
Lamar Hotel, where supper is served before the 
program, which is always centered around some 
phase of writing. 

The Houston Scribblers have at least one 
speaker a month, selected from the two univer- 
sities, the three newspapers, or from writers who 
have achieved success in the freelance field. We 
also have four annual contests sponsored by the 
club and many others sponsored by individuals, 
with prizes for the winning manuscripts. One of 
the programs each month is given over to club 
participation. 

The Houston Scribblers Club is the outgrowth 
of a Night School writing class, taught by Bess 
Whitehead Scott, veteran newspaper woman and 
script writer. The members, men and women, 
range in age from 17 to 85, and many of them are 
selling writers. In fact, our motto is, “Writing to 
Sell.” 

It may inspire others to start a similar writing 
club when they note how many of our members 
are selling. 

LouIsE BERTHOLD 
Houston, Tex. 
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Money Talks-- Over 
$10,000 Talking! 


“Never Again Will | Be Skeptical 
. .. PROFESSIONAL WRITING CAN 
BE TAUGHT BY MAIL!” 


writes writing award winner J. E. Logan, of 
Michigan, who has good reason to know— 
because, as he says: 

“For about 7 years I have been entering contests 
with regularity and persistence ...I knew that I 
needed to learn how to write in a professional man- 
ner... By using the methods and techniques 
recommended by The New York School of Writing 
I recently won the largest award of my writing 
career—a prize worth about $8,000. 

“Never again will I be skeptical of the state- 
ment that PROFESSIONAL WRITING CAN BE 
TAUGHT BY MAIL!” (Letter written when he 
was not even half through the course.) 


OVER $1500 IN SALES SINCE 
STARTING WITH NYS 

“IT have totalled up my sales since I have been 
working with you. I have sold a total of 71 pieces 
of all kinds, amounting to $1,458.23. 

“I have just had an acceptance of the National 
Park story you criticized for me a short time ago. 
Family Weekly Magazine is taking it for $150.00,” 
writes H. N. Ferguson. 


OVER 100 SALES! 

“First, I say emphatically that the volume of juve- 
nile (teenage) sales I have enjoyed is a direct 
result of my work in the N.Y.S. course. Among the 
many ee points that my instructor taught me, 
one very helpful one was to establish and follow a 
story line. I am enclosing a story that was begun 
as a part of the course. I sold it shortly after finish- 
ing the course, to The Methodist Publishing Co.,” 
writes Julia Collier, of Washington, D. C. 


We Teach You To Write Stories, TV 
Scripts And Articles And Then 
We Help You Sell Them! 
This course backs up its teaching with its own 
marketing. You will find that NYS markets your 
salable manuscripts for you through the nationally 
known literary agent who placed among other 
successes THE TEAHOUSE OF THE AUGUST 
MOON. Compare NYS with all other courses— 
don’t settle for less than NYS! 
-~ SEND THIS COUPON TODAY - “7 
THE NEW YORK SCHOOL OF WRITING 
Dept. 525, 2 East 45th Street, New York 17, N. Y. 
Send me, at no obligation, your FREE booklet WRITING 
FOR A WELL-PAYING CAREER; Aptitude Test; and 
Sample Material. 


Name 
Address 
| City Zone State | 
Licensed by the State of New York. 
| (This inquiry is confidential. No salesman will call) | 
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Sell the Scripts 
You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. PRACTICAL MAGAZINE WRIT- 
ING is the new, totally different way of stim- 
ulating and developing writing ability. You are 
helped to know exactly the kind of professional 
writing you can do best, and then to write 
articles, stories, verse, TV plays, etc., according 
to your aptitude. This is the sure way to write 
for pay . . . to express yourself with freshness 
and vitality . . . the qualities editors want. 


As never before, you will discover new usable 
ideas. You will write instead of dream about it. 
And amazingly, you will find more energy for 
writing, progress will be much easier. 


SALES PAY FOR STC TRAINING 


“Thank you very much for your help. | like 
your course, and | am paying for it with earn- 
ings from sales of my manuscripts! Recently 
sold 11 poems, 2 children’s stories and several 
greeting-card verses.’"—Ethel Hansen, Airdrie, 


Canada. 

FRE ed from a course. Send today for 
the free booklet, ‘“Your Way to 

Successful Authorship,’ that tells you about 

this new plan. 


Use This Convenient Coupon 


Get EVERYTHING you ever want- 


The Simplified Training Course 

1817 Gilpin St., Denver 18, Colo. 

Please send me the free booklet; no cost or 
obligation. 


NOVEL AND STORY WRITING HELP 
Editing — Revision — Ghosting 


Many novels and other manuscripts I have ghosted for 
authors. I am happy to see the authors’ books published 
and know that my part of the work is appreciated by them. 
I shall be happy to accept you as my client, and all work 
done for you is confidential. 
You will be sent the completed manuscript typed on 20 lb. 
One carbon copy. Ready to be submitted to pub- 
lisher. 
$5.00 down payment on stories and you make your own 
financial arrangements on novels, paying what you wish 
down and the balance when the work is completed. 


Let my expert technical skill help you as an author. 


MARIE ADAMS 


1694 Blair Avenue St. Paul 4, Minnesota 


Books for Writers 


In this department are reviews of new books of 
special interest to writers. As a service to its read- 
ers, Author & Journalist will supply any of these 
books at the published price postpaid. Send order 
with remittance to Author & Journalist, 13/3 Na- 
tional Bank of Topeka Building, Topeka, Kansas. 


A New Way To Betrer ENGLIsH, by Rudolf 

Flesch. Harper & Brothers. 190 pages. $3. 

As would be expected, the author of The Art of 
Readable Writing approaches better English from 
the standpoint of the modern reader. ‘This reader 
likes his material clear, easy to read, informal, with 
no touch of the pompous. 

“The best English today,” Dr. Flesch points out, 
“is written exactly the way it is spoken, it’s in the 
first person singular, it is specific, and it is con- 
versational.” He adds to these qualities “the light 
touch . . . grace.” 

Intended primarily for the person who uses 
writing incidentally in his everyday work, the 
book has much value for wouldbe professional 
writers. Those who cling to traditional, school- 
book English may cavil at some of the author's 
ideas, but they'll find that following his suggestions 
is likely to make their prose more acceptable to 
the average editor. 


Pacers, Pictures, AND PRINT: A THE 
MAKING, by Joanna Foster. Harcourt, Brace and 
Company. 96 pages. $2.95. 

A pioneer book explaining to young people how 

a book is produced, from the author’s submission 

of the manuscript through all the editorial and 

printing processes till it appears in bookstores. 
As an experienced book editor, Miss Foster 
knows the business from beginning to end and 
makes every detail clear by means of vivid text 
and her own drawings. Not only youngsters but 

adults will find the discussion enlightening. A 

printer might complain that it is oversimplified— 

but that probably is an advantage for the average 
reader. 


JourNALISM Tomorrow, edited by Wesley C. 
Clark. Syracuse University Press. 148 pages. $4. 
Dean Clark and his colleagues in the School of 

Journalism of Syracuse University have produced 

a valuable study of the growing opportunities not 

only in newspapers but in magazines and in 

broadcasting. 

Here is an objective summary of what media of 
communication have accomplished and what they 
are likely to accomplish in the future. An espe- 
cially useful guide for the young writer who has 
ideals of accomplishment not only for himself but 
for the public. 


STANFORD SHORT Stories, 1958, edited by Wallace 
Stegner and Richard Scowcroft. Stanford Uni- 
versity Press. 184 pages. $2.95. 

The Creative Writing Center of Stanford Uni- 
versity, under the director of distinguished novel- 
ist Wallace Stenger, has long been a mecca for 
young writers of creative instincts. Here they are 
encouraged not mainly to write to sell, but to 
express their attitudes toward life. 

Each year the center publishes a collection of 
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short stories by members of the group; this year 
the volume contains 13. Always they are in- 
teresting—and some of them are highly significant. 

To the 1958 volume Dr. Stegner writes a bril- 
liant introduction. One will look long to find a 
more acute appraisal of the various attitudes of 
young writers today. 


Contests and Awards 


The Macmillan Company has inaugurated an 
annual $7,500 fiction prize. The first award will 
be made in 1959. Of the amount $2,500 is out- 
right and $7,500 an advance against royalty in- 
come. 

Any unpublished book of fiction except mys- 
teries and Westerns is eligible. Length, 50-000- 
200,000 words. Unpublished translations from 
foreign works may be submitted, but preference 
is for novels of American significance. 

The contest opens January 1, 1959, and closes 
March 31, 1959. All eligible manuscripts sub- 
mitted in this period will be considered for the 
award, 

Detailed information is obtainable from the 
Publicity Department, ‘The Macmillan Company, 
60 Fifth Ave., New York 11. 

~ 

The Episcopal Book Club and Morehouse- 
Gorham Company have announced the first Angli- 
can Writers Award for non-fiction of book length. 
The prize is $1,000 over and above royalties. 

The award is open to the clergy and laity of the 
Episcopal Church in the United States and the 
Anglican Church in Canada. Manuscripts must 
deal, “in a manner consistent with Holy Scrip- 
ture, the Creeds, and the Book of Common 
Prayer, with some aspect of the faith, practice, 
life, and work of the historic Church.” 

Closing date, St. Andrew’s Day, November 30, 
1959. Rules are obtainable from Morehouse- 
Gorham Company, 14 E. 41st St., New York 17, or 
the Episcopal Book Club, Nevada, Mo. 

The Sidney Hillman Foundation, 15 Union 
Square, New York 3, ‘offers its annual awards of 
$500 each for outstanding contributions in the 
fields of civil liberties, race relations, labor, social 
welfare, world understanding, etc. 

Material submitted must have been published 
or professionally produced (in radio, television, 
drama, and motion pictures) in the year 1958. 
No unpublished material is eligible. 

Send submissions with a brief letter—no entry 
forms are used. Closing date, February 1, 1959. 

— Ae] — 

Two play contests, open only to Texans, have 
been announced. The Little Theatre Guild of 
Houston offers prizes of $200 and $100 for three- 
act stage plays with playing time not longer than 
an hour. 

The Studio School of Theatre, likewise of 
Houston, is conducting a contest for two-act plays 
for children. There is no cash award, but the 
winning play wili be presented. 

In both contests all plays remain the property 
of the authors. Closing date, February 1, 1959. 
Send submissions to Jimi B. Adams, 2401 Swift 
Blvd., Houston 25, Tex. 
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REJECTED? 


@ Ever feel your story failed to receive 
an interested reading at an editorial 
desk? 

@ Ever feel you’d like competent criti- 
cism at an economical price? 

@ Ever feel a little more knowledge of 


basic writing fundamentals would 
help bring you “out of the woods’’? 
If so, we invite you into membership 
in 


THE STORY CRITICS’ CLUB 
—> Get STAMPED APPROVAL for preferred 
editorial reading 


—> Save over 50% on criticism (only $1 on 
scripts to 2500, for instance) 


—> Our full-length course in fiction and article 
writing is without additional cost to mem- 
bers 


Eleven services ten-dollar membership fee 
Write for free details 


THE STORY CRITICS’ CLUB 
810 West 26th Cheyenne, Wyoming 


| 


BEST BOOK CONTEST | 
$1600 Cash Awards” | 


Mail coupon below for full details or 
send manuscript for free editorial appraisal. | 
Seth Richards, Publisher | 


Pageant Press, Inc. 
101 Fifth Avenue, New York 3, N. Y., Dept. AJ12 


Please send me without cost or obligation your big illustrated 
FREE book, ‘“‘How to Get Your Book Published, Promoted, 
Distributed,”’ and full details about your Best Book Contest. 


Mr. 
Mrs. 


| 


Inquiries confidential. We are subsidy publishers. 


dc In addition to the cosh awards... During the post 4 | 
years Pageant Press has paid out $148,400 in royalties! 


Have you tried CIRENCESTER? 
An alive Canadian agency for authors everywhere. 
Let us place your manuscripts—fiction, articles, plays, 
light verse. Reading fees $3.00 per 3000 words. Sales, 
ten percent; foreign fifteen. The RIGHT market may 
sell that rejected script! Criticism and revision if ! 
desired. { 
CIRENCESTER LITERARY AGENCY 
South Post Office Niagara Falis, Ontario, Canada 


| 


aMEHP Co. Inc. 


AND 


93500 crs 
SCOTT IT LITenan’ 


Tuts W: 


Trust COMPANY 


vis 
Publications. inc 


BI 


Sore 


Pr 


FawcetT PusucaT 


THE Curtis PUBUSH : 


\/TERARY 


SMLA makes over 6,000 sales yearly. Some typical 
checks for sales in various fields are shown above. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you 
specific advice on hcw to avoid those errors in future material. We report within two weeks. 

TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts, 
$20 for hour-and-a-half scripts; information on stage, syndicate, and other types of material on request. 
stamped, self-addressed envelope, please, with all manuscripts. 


_ Comment on Scott Meredith's best-selling book, WRITING TO SELL: 


. Well, Scott Meredith, the writer’s agent, has gone and done it. Yes, he has written a 
new bible for writers that is a clear blueprint for all hoping to break into the selling game. In 
his new book, Meredith gives you the trade talk in everyday speech. Here is a book that is a snust 
for all of you who ear ay dream of selling your brain-child . . .” 


"_Bridgeport (Conn.) Life 


Order YOUR copy Ve? your local bookseller, or directly trom the publishers, Harper and Brothers, 49 East 33rd 
Street, New York 16, New York. $3.00. 


SCOTT MEREDITH LITERARY AGENCY, INC. 


580 FIFTH AVENUE, NEW YORK 36, N.Y. 
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The Rich World of JUVENILE MATERIAL 


By Mitprep Houcuton Comrort 


HE juvenile field differs from the adult field 

only in concept and treatment. Heaven 

does lie about us in our infancy, and the 
growing boy or girl actually lives in two worlds, 
the world of reality and the world of fantasy. He 
accepts facts eagerly, but he is loath to let go of 
fantasy. At the age of seven he knows there is no 
Santa Claus, but he still loves the idea. He knows 
that rabbits do not lay eggs, but he enjoys the 
idea of the Easter bunny leaving colored eggs in 
baskets or even candy ones. He knows there is no 
witch in the sky at Hallowe’en, but he delights in 
visualizing such a witch. He may chuckle over the 
little children still believing in such things, but he 
frankly enjoys them himself. 

An adult, looking at a frost-covered window, 
may simply observe that it is getting colder out- 
side, and he even remarks that the humidity is 
high. The child sees the exquisitely patterned forest 
and exclaims, “Look at the picture Jack Frost 
made. He did it while I was asleep.” The child 
may be at an age when he realizes that he is 
creating a fantasy for himself, but he will be just 
as interested in the reality that his parent or 
teacher may present. Now is the time to explain 
the scientific facts about frost, the condensation 


Mildred Houghton Comfort is author of a long 
list of successful juvenile books, including several 
series, notable among them Children of America 
(historical fiction). Her works have won national 
awards and have been translated for publication 
abroad. Lately she has turned to juvenile biog- 
raphy; her first volume in this field, J. Edgar 
Hoover, Modern Knight Errant, will be published 
soon. 

Mrs. Comfort is a Minnesotan “by birth, educa- 
tion—and choice.” Graduated from Carleton Col- 
lege, she turned to writing at once. One of her 
children is a writer and musician, the other an 
engineering executive. 


and crystallization that may occur when dampness 
and cold exist at the same time. 

A child, watching a little giraffe nudge his 
mother in a zoo, may say, “He must be the only 
baby who does not cry.” The adult may explain 
the fact that the giraffe’s vocal cords are atrophied. 

Like all of us today, the child’s greatest interest 
lies in science, especially natural science. He finds 
it in the world about him—caterpillars, grass- 
hoppers, milkweed pods, goldfish, snails, turtles, 
birds, colored leaves, and stones. If you want to 
find a little boy’s current interest, look in his 
pockets. They may be full of acorns and weeds. 
He'll ask why the leaves turn red, what makes a 
rainbow, and how far it is to the moon. 

Children look far ahead and they look far be- 
hind, too. They are interested in new discoveries 
and in what happened long, long ago. 

Every editor is looking for Americana. Never 
before have we been so conscious of the value of 
our American traditions. The trend is towards 
preserving our past. 

Last year I wrote a little story book with a 
Williamsburg setting—Little Lost Kitten. 

A few weeks ago I was interviewed on a TV 
program and a fourth-grader put this question to 
me in all seriousness: “Mrs. Comfort, is Little 
Lost Kitten a true story? Did George Washington 
really rescue Jennie’s kitten?”’ 

I had to think fast. I said, “I think it is as true 
as the cherry tree story. The cherry tree story 
shows that George Washington was truthful. The 
kitten story shows that he was kind. I’m certain 
that if he’d ridden up on his horse in front of the 
palace, he would most certainly have rescued the 
kitten as it ran out of the maze right under his 
horse’s hoofs.” 

You see, fictionized incident must be in charac- 
ter. 

My editor was delighted that I chose young 
George Washington for my story for young chil- 
dren, not the George Washington of Valley Forge 
or Mount Vernon. Here, perhaps, is a good tip 


for the writer of the historical article, short story, 
or book length. Begin with something a reader 
knows a little about and wants to know more. 
Pilgrim and all other pioneer stories come in this 


. category. Meridel LeSueur’s story of Johnny 


Appleseed is delightfully inspiring; the ending, 
handled with delicate technique, is pure fantasy. 
Children know that they will never see Johnny 
Appleseed striding over the countryside, but the 
idea is wonderful—that he just goes on and on 
planting apple seeds. Everybody knows that no- 
body can sleep for years and years, but it’s delight- 
ful to know that Rip Van Winkle did. No town 
comes alive every hundred years, but even adults 
believe it can—in Brigadoon. Fantasy is old as the 
imagination of man, and as new. 


I may seem strange to say that well-known fictiti- 

ous characters demand as much authenticity 
as historic characters. The stories of Sergeant 
Preston and Yukon King, originals based on the 
creation by the original author, must be rec- 
ognizable. 

Terms used in certain descriptions must be 
accurate, too. A writer telling of a modern moving 
day, for example, must be familiar with such terms 
as “piano skid,” “four-wheel dolly,” “sleeper-cab,” 
and “hump-strap.” 

The vernacular of certain types of adventure 
must be checked. Ruth Teare Woodworth’s The 
Warning Isles is a good example of the boat talk 
she learned from her Grandpa Sellers. And her 
descriptions fit the mood—the islands changing 
from their ordinary contours into a pack of wolves 
racing across the bay of Fundy. 

Thus far I have dealt with material from the 
very youthful story. Beyond lies a fertile field that 
includes the teen-agers. Stories and books for the 
older child or young person may have a serious 
and worthwhile theme. I believe it was T. S. 
Eliot who said, “We write to keep something 
alive.” 

A story written from the heart has a ring of 
authenticity that no contrived story can have. My 
own favorite book, Winter on the Johnny Smoker, 
grew in my mind from the time I was a small 
child. I had heard my mother tell time and time 
again of the wonderful winter she had spent on 
her father’s boat frozen into a cove on the Mis- 
sissippi. I wrote it just as my mother told it and 
I even had her help with the various expressions 
of the period. (Her mother saying, “Make haste,” 
instead of “Hurry up!”) 

There must be other writers who have quite as 
good a family story as this, one they can write “to 
keep something alive.” 

Another of my books is a mystery with a New 
Orleans setting. I had lived in the French Quarter 
in New Orleans and I knew the Vieux Carré as 
most people know their small towns. For it is a 
small town, nine blocks square. I knew the back- 
ground for a story at first hand, and I had some 
knowledge of the history and the people. I walked 
through Pirate’s Alley every morning, with my 
shopping basket, to pick up the day’s food at the 
French Market (run by Italians) . 

Often I stopped in at the Cabildo and, 
intrigued by some of the period furniture, decided 
to use a French desk in the story. However, I 
knew that if I used the average French desk in 
the story, every child in the South could easily 
guess the mystery, the hiding place of the will. I 
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haunted antique shops on Royal Street until I 
found what I wanted. The desk I used was one 
that had been shipped over to New Orleans during 
the French Revolution by a family of aristocrats 
determined on saving their jewels and other valu- 
ables. 

The older writer instinctively checks detail. The 
newcomer will get along faster if he too bothers— 
at the beginning. 

Thus far I have spoken of material that a writer 
experiences at first hand among children, then the 
material that comes from the imagination, and 
following that, the combination of reality and 
fantasy. Then there is reportage, the actual 
accounts that a visitor gives the good listener. A 
man once told me about a smart dog he had: the 
dog could count sheep. Immediately I used his 
story in Lost Marker. An old friend told of how 
her mother’s shoes wore out in pioneer days and 
how the father carved wooden shoes for the little 
ones. Here is the basis for a good story. A traveler 
recounted her reaction to totem poles in the Far 
North. As a result, a writer friend of mine turned 
out a number of stories and articles on the sub- 
ject, augmenting what she had learned from the 
traveler with research. 

And here comes that life-saver for authors: 
research. One very prolific writer said, “Do not 
depend upon what you know to keep the pot 
boiling: pick out a subject that you—and almost 
everybody else—is interested in, and begin to 
study.” Right now she is reading about Rear 
Admiral H. G. Rickover’s giant atomic submarine, 
the Triton, and is planning an “under the seas” 
adventure tale. 

Often a true sea tale will have all the excite- 
ment of a contrived adventure and will prove 
much more valuable. Thanks to Alfred Glen- 
dinning’s memoirs of the last voyage around the 
Horn of the famous Dunskeig, a 2,500-ton square- 
rigger, Maxine Shore has turned out an admirable 
story of courage and persistence of shipwrecked 
men—as she says, "in the face of almost insur- 
mountable odds.” A year’s research went into her 
book, Shipwreck Island. 

Every realistic story says, “This could happen 
to you.” 

Every story of fantasy demands more. It says, 
“Here is something that can never happen, but, 
please, for the time being, believe that it is hap- 
pening.” 

I am coming to believe that nearly every good 
story has in it a touch of fantasy, which means 
that all adults have within them precious mem- 
ories of childhood—that we are still children even 
though the years proclaim us adults. 

Robert McCloskey’s tale, Make Way for Duck- 
lings, has all the elements of believability with all 
the charm of unreality. The reader is as excited 
and concerned as the original cop who held up 
the traffic in New York City to make way for the 
deliberate mother duck and her progeny. 

Elwyn Brooks White achieved an all-time high 
in Charlotte’s Web, and defied all the stiff-necked 
critics who say, “Animals can’t talk: don’t try to 
make them.” I once knew a family in Alabama 
who told me that the barnyard animals actually 
did talk at Christmas, and I truly believe that the 
spider in the White story not only talked but 
“cerebrated.” 

What is the secret of good writing in the world- 
wide field of juvenile liter- [Continued on Page 30] 
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By EuceNE WHITMORE 


OM Beck, one-time famed publisher of Col- 
lier’s, made a bet with two of his staff writers 
that he would show them a hot lead for a 
Collier’s story at any point they stopped a taxicab. 

Eager to prove their claim that New York story 
possibilities were worked out, the writers called 
Beck’s bet. The three men hailed a cab. When 
one of the writers called “Stop,” Beck got out, 
look around, pointed out a story lead which both 
writers agreed was good. 

When Beck repeated the act two or three or 
more times the writers gave up, paid the bet. 

A similar bet offered by any keen observer 
almost anywhere in the United States would be 
safe. Stories are everywhere. Not stories for the 
25 (more or less) top-pay slicks, but for some of 
the several thousand publications which now pay 
reasonably good rates for acceptable material and 
pictures. 

Big town, small town, village, rural area stories 
abound. After more than 30 years writing and 
editing business articles in New York, Chicago, and 
San Francisco I returned several years ago to the 
small south Texas town where I was born. It is a 
farm-supply, county courthouse town; population 
7,000 if we believe the Chamber of Commerce, 
less if we take the census figure. 

I have published and been paid for more than 
20 stories, all based on interviews or facts gathered 
in this one little town. And I’m sure there are at 
least 20 more awaiting notebook and camera. We 
have almost no industry; no spectacular scenery, 
just average business enterprises. 

Nearly every day somebody tips me off to a story 
lead. Some of these leads are pretty thin from a 
sales standpoint, others are as hot as the tin roof 
on which the cat walked. Many editors are wel- 
coming out-of-the-way coverage. They constantly 
answer complaining readers who object that all 
stories are about business giants, big names, or big 
city enterprises. 

Editors do not expect a story from a_ small 
country town to compare with a report on a Fifth 
Avenue, Empire State Building, Wilshire Boule- 
vard, or State Street enterprise. They want a 
story about a business which is slightly better or 
more modern than a similar business in a com- 
munity of comparable size. 

In our town we have 119 business enterprises, 
ranging from a one-man shoe repair shop to a 
small factory employing 80 people. Out of the 20 


Eugene Whitmore, former printer, salesman, 
and sales manager, turned to business writing and 
editing in his twenties. Former managing editor 
of Sales Management and editor of American Busi- 
ness, he is author of books on industrial relations 
and merchandising. A few years ago he returned 
to his native town of Lockhart, Tex., to devote 
his time to freelancing, in which he has been 
notably successful. 
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The Story Is Right Across the Street 


or more stories I have sold 13 of them have dealt 
with the small businesses of the town. The re- 
maining seven were personality, historical, or farm 
stories. 

Here follows a quick rundown on typical sales: 

Restaurant magazine. Story and pictures on a 
restaurant with above-average kitchen equipment. 

Retail clothing magazine. Story on a clothing 
store with modern equipment. Slanted story to 
show how merchant depends on name brands to 
draw trade. Two pictures. 

Sales and advertising magazine. Story on how a 
local druggist sells expensive photographic equip- 
ment, often to the “blue shirt and denim pants” 
trade. 

General business magazine. Report on a car- 
load sale of appliances by a progressive furniture 
merchant. One picture. 

Advertising magazine. Interview with a mer- 
chant revealing his opinion on salesmen and the 
deals they offer him. No pictures. 

Implement company house magazine. Story 
telling how a cattleman fights livestock diseases. 
One picture. 

Farm magazine. Two pictures and a report on 
a small irrigation project powered by a second- 
hand Ford motor. 

Other stories include two sold to national 
magazines on a successful cotton breeder; another 
on cottonseed cleaning to a farm paper. 

Several years ago while reading Paul Well- 
man’s The Thundering Herd, 1 found reference 
to an old trail driver. “Great guns, this old fel- 
low’s home was right across the street from my 
birthplace,” I yelled to my wife. Digging into 
his life story, I found mentions of him in prac- 
tically every sound book on the Texas-Kansas 
cattle trails. Emerson Hough obtained much mate- 
rial for his novel North of 36, from his grand- 
daughter. Columbia University’s famed volume, 
Gold Rush, which is the annotated diary of J. 
Goldsborough Bruff’s two-year journey to the 
California gold fields, mentions him several times. 

I found material about this man in the Abilene 
(Kansas) library, in the Bancroft Library in 
Berkeley, in several old Kansas newspapers. 
There was an editorial about him written by Vic- 
tor Murdock of the Wichita Eagle. When I found 
his daughter and two of his granddaughters I 
obtained more material. 

Two stories, both with pictures, were sold. Two 
publishers have asked for a book about the man. 
And I grew up in the shadow of his home, and 
roamed all 48 states hunting material, before I 
saw any story possibilities in John Jacob Myers, 
one of the most fabulous characters in Gold Rush, 
Mexican War, Civil War, and Cattle Trail history. 
Much valuable material, once stored right across 
the street from my house, has been scattered to 
the four winds. I have two file drawers of material 
on him and will probably be writing about him 10 
years from now. 
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Let INCIDENTS Tell Your Story 


By A. B. KENNERLY 


ROFESSIONAL article writers know the tech- 

nique and use it consistently, but few non- 

professional writers know the advantage of 
using incidents to push their article along. Inci- 
dents are useful for two main purposes: they are 
entertaining and they make the article more con- 
vincing. 

I was doing an article that was to appear in a 
newspaper about a local banker. He was the mov- 
ing force in promoting the poultry production in 
his county and had been for 30 years. I wanted to 
show that he was successful through being con- 
servative in his judgment. Here’s the way I 
handled it: 

Several years ago, one of the buyers for a large 
chain of food stores operating in the West, impressed 
with the quality of Hamilton County eggs, visited 
James at the bank and made an attractive offer to buy 
100 cases of eggs a week from the farmers of the 
county. 

“We just don’t have that kind of volume in the 
county,” James told the buyer. 

“Then why don’t you encourage the farmers to in- 
crease their flocks?” the buyer countered. “If they 
have a thousand hens—get them to grow 5,000.” 

“That’s not the way we do things,” replied James. 

Later, as poultry raisers learned more about egg 
production, they did gradually increase the volume 
until satisfactory arrangements could be worked out 
with the buyer. 


One reason why more incidents are not used in 
the average feature story is because it’s more time- 
consuming to dig for the incidents. A rain storm 
helped me to get the one incident that was to 
cinch the idea that a dairyman whom I was inter- 
viewing was a very shrewd businessman. 

The dairyman had built a herd of Jersey cows 
with an unusually high butterfat production. 
While the average cow produces 4%-5% butterfat, 
his cows were running as high as 8%-9%. The 
interview turned up nothing outstanding about 
the dairy. His feeding and management programs 
were average. 

When the pictures were made and just as we 
got back to the house, a heavy rain storm hit. I 
had to wait until it was over. About the time I 
was ready to go his wife said to him, “Why don’t 


A. B. Kennerly, a Texan with two degrees in 
agriculture, is a well-known contributor to leading 
agricultural publications in the United States and 
foreign countries. The human interest in his 
articles makes them widely popular. The accom- 
panying article explains his technique. 


12 


you tell about the time you went to Denver to buy 
cattle?” 

The dairyman then told me the incident that 
made the story. About three days before one of 
the large dairies near Denver was to hold a sale of 
fine cows, this dairyman took a plane for Denver, 
went to a hotel, and changed to work clothes com- 
mon to dairy hired hands. He rode a taxi to 
within a half mile of the dairy, paid the fare, and 
walked on to the dairy. 

Asking for a job, he was put to work in the 
barns. Here he was able to study the cows care- 
fully and note their production records. The day 
of the sale, he quit, returned to the hotel, and 
changed clothes. He put in his appearance at the 
sale and bought five of the top cows. 

The incidents need not be long. I was writing 
about some educational work being done by a 
county agent in eradication of Bang’s disease in 
dairy cows which causes undulant fever in humans. 
Several hardware merchants told me they had sold 
more pasteurizers during the educational cam- 
paign than they had sold in their entire previous 
business careers. How better could you convey the 
information that the campaign was successful? 

A turkey grower who 1s quite successful attrib- 
utes his success to his love for the turkey business. 
He would pet the turkeys whenever he went into 
their pens. Iwo incidents indicate the turkeys 
responded to the attention. Each morning at day- 
break, turkeys gather about his bedroom and make 
the most terrible gobbling sounds until he arises 
and goes out to pet them. 

One day, a turkey hen jumped upon his shoul- 
der. His wife brushed the turkey off, but it 
jumped on his shoulder again. This time, when 
the wife tried to brush the turkey off, the hen 
clamped its claws into his shirt and ripped a big 
hole in protest. 

In trying to convince the reader that a dairy- 
man was severe in his culling, I told of an incident 
when he culled a cow from his herd a few days 
earlier. 

The cow was one of his best milk producers in 
his herd, giving 13,620 pounds of milk a year, 
almost three times the amount the average cow 
gives. Why was she culled? She was a slow milker. 
The dairyman didn’t want her slowing down the 
milking line. She was sold for slaughter, and at a 
considerable loss. 

Such magazines as the Saturday Evening Post 
and the Reader’s Digest insist that their articles 
ride along, moving from one incident to the next. 
Count them in the next article you read. The 
writer does not depend upon his own observations 

to make his story convincing. The subject can 
do a better job with incidents—about himself. 
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By SaMuEL A. SICILIANO 


HE keys of Joe Writer's typewriter clicked 
out the sound of a story which was going 
better than well. Joe had hit a mental 
rhythm about an hour before midnight and Mrs. 
Writer, knowledgeable in the way of writers’ wives, 
had slipped quietly into bed knowing that when 
Joe finally joined her in the small hours of the 
morning to come he would have one he could 
mail out with a greater chance of a check than a 
rejection. 

It didn’t work out that way, however. Joe hit a 
snag when the clock on the mantel struck the 
solitary song of 1 a.m. At that precise moment 
Joe came to the climactic part of the story, the 
chase scene where the hero is held up by the train 
at a crossing. Here was the chance for a tension- 
taut, sustained-suspense hundred words which 
would hold the reader in the aura of excitement 
and frustration Joe would create. 

But here Joe was stymied. The smooth flow of 
the story bounced hither and yon in his brain and 
finally darted away in a frustration of its own. 
Try as he might, Joe couldn’t bring to mind a 
picture of a railroad crossing. And how can you 
set a scene if you can’t paint the colors, add the 
sounds, describe the motion in the contrived 
casualness the textbook writers lump under the 
chapter title, ““Technique’’? 

When the hero “settled his football player frame 
into the beige overstuffed chair by the octopus- 
wired hi-fi set,” in the opening paragraph Joe had 
lifted his eyes from his typewriter. There was the 
chair and the set. The scene was firm in his mind 
and, thus, in the mind of the reader. When Joe’s 
protagonist “whooshed his way through the re- 
volving doors, his eyes searching the bustling street 
through the heavy glass, smudged by a full morn- 
ing of hurrying, pushing hands,” Joe’s mind had 
only to travel back 12 hours of time to his after- 
lunch visit to the bank. 

But a railroad crossing] Joe hadn’t seen one in 
months! 

Joe did finish his story but he didn’t do it that 
night, nor the next. In fact it wasn’t for two 
weeks. Took him time to research, find his cross- 


Samuel A. Siciliano, who has appeared in 
Author & Journalist before, is an advertising ex- 
pert carrying on writing as an avocation. He pro- 
duces both fiction and articles and has contributed 
to a wide range of magazines including such 
diverse publications as American Mercury, Arizona 
Highways, and Escapade. Lately he has begun 
studying the piano and after two months is “play- 
ing with both hands” and writing an article about 
his teacher. Mr. Siciliano lives in California. 
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Writers Need Models. Too 


ing, and get back into the mood of the piece and 
the “mental rhythm.” 

All of which points to the need for what I call 
my Picture File and other writers I know call by 
almost as many names as there are pictures in the 
file. Long ago I decided that if an artist feels he 
needs a model to turn the contents of paint tubes 
into pictures, why shouldn’t I follow the lead 
when I paint my pictures with the pigments of the 
alphabet? The artist gets his live models from an 
agency. He paints his still lifes from objects about 
the house. I have mine on tap through the turn- 
ing of magazine pages and the use of a pair of 
scissors. The advertising pages net me a great 
percentage of my file. 

Of course I don’t clip every page. Let’s take a 
typical magazine and leaf through it. There is a 
full page from a book club showing three shelves 
of books. Pass it by. I have book shelves in the 
front room. 

Here is one I'll clip. Picture of a young mother 
beaming at her two small children, playing on 
the swings in the backyard of a middle-class home. 
There is a scene I might need any time. I file it 
under “F” for Family Group. 

An advertisement for water coolers with four 
members of an office staff grouped around one of 
the company’s products. No need—I can bring 
that scene to mind any time. I see it almost daily. 

But here is one. An insurance company ad- 
vertisement depicting the moment following the 
crash of a car into a tree on a rain-darkened, 
slippery road night. File under “A” for Accidents. 

See what I mean? As a matter of fact this par- 
ticular magazine features a two-page advertise- 
ment with a picture which would have solved Joe 
Writer’s dilemma in the time it took him to look 
under “R” for Railroads. The asphalt road lead- 
ing up to gleaming ribbons of steel. Hurtling over 
them a string of metal box cars blurring vision 
with their speed. And, hanging suspended from 
its fulcrum, the circle of white with crisscrossed 
lines bisecting at a bright red point which swings 
its warning that “here is danger!” 

Oh, what Joe could have done with that one 
while his hero fumed and fretted at the delay with 
the cacaphony of railroad sounds to accompany 
the misery of his frustration. 

The file case itself doesn’t have to be large. The 
magazine pages fold and you don’t have to be 
careful with your pictures. You aren’t going to 
frame them, so creases won’t interfere with their 
use. 

One word of warning. Make sure the family has 
finished with the magazine before you start clip- 
ping. Makeup editors have the darnedest habit 
of continuing stories on the back of pages carry- 
ing advertisements! 
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Other stories from this little town include re- 
ports on a successful automobile salesman, a shoe 
salesman, a paper salesman. Two picture stories 
on boys and watermelons sold to Sunday maga- 
zines. An Ektachrome shot of grazing cattle 
brought a nice fee from a calendar manufacturer. 
The ruins of what the natives believe to have been 
a silver mine in Mexican occupation of Texas 
provided pictures and a story for a Sunday maga- 
zine. Nine miles from town an annual home- 
coming dinner (barbecue) furnished pictures and 
story material for another Sunday story 


Now, lest readers think I'm using the personal 
pronoun too much, a traveling writer stopped in 
town here and sold a story about a butcher shop 
from which my family have purchased meat since 
1900. Every now and then Ruel McDaniel, one 
of the country’s best, most reliable freelance 
writers, stops here for gasoline. And picks up a 
story, often from some person I’ve known since 
boyhood. 

Yes, any small town—Anywhere, U. S. A.—is 
lousy with article material. I proved this two sum- 
mers ago while gathering material for a book in 
Iowa, Wisconsin, and Minnesota. 


Eating breakfast in a tiny restaurant in Osceola, 
Wisconsin, I noticed the place was ablaze with 
fresh gladiolus blossoms. Asked the waitress how 
come. “Man here raises them for a hobby. Brings 
them to us.” I found the grower was section fore- 
man on the Soo Line. Photographed his two-acre 
garden before 10 a.m., interviewed him while he 
ate his lunch out of a pail at the railroad station. 


From Editors’ Desks to You 


Playboy Seeks Non-Fiction 


Playboy, 232 E. Ohio St., Chicago St., Chicago 
11, which has made a name for itself among 
writers by the quality of its fiction and its high 
payments, is now making a special effort to obtain 
outstanding articles. The magazine has published 
non-fiction regularly, but this special emphasis is 
new. 

Here are highlights of the non-fiction program 
as announced by Hugh H. Hefner, editor and 
publisher: 


1. Regular minimum $1,000 payment for all 
accepted full-length articles. 

2. The establishment of a minimum $500 fee for 
short-short articles. 

3. Payment of $2,000 for a non-fiction article judged 
important enough to warrant an exception to Play- 
boy’s usual rule of commencing its issues with fiction. 

4. A “yes-or-no” report on all submissions within 
seven days of receipt. 

5. Immediate payment on acceptance. 

6. A $1,000 annual bonus for the article which, in 
the estimation of the magazine's editorial board, was 
the best in the past calendar year. This bonus has 
been established retroactively for one year. Playboy’s 
January (1959) issue will announce the bonus award 
for the best non-fiction published in the magazine 
during 1958. 

“The range of subject matter,” comments Mr. 
Hefner, “should be such as to interest the 900-000- 
odd urban males who monthly turn to Playboy 
for interesting entertainment.” This, he explains, 
includes “serious or humorous articles, thoroughly 
researched and interestingly written, which will 
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Sold story and picture to St. Paul Pioneer-Dispatch 
Sunday editor. 

Algona, Iowa, home town of the Cowles family, 
owners of Look and two big newspapers. Noticed 
practically all service stations and retail stores 
were competing with each other to give away 
trading stamps. Interviews with several merchants 
provided material for a story sold to a sales maga- 
zine. In the same town photographed North- 
western railroad station, overgrown with grass and 
weeds. Sold picture and editorial-type article 
about the “plight” of the railroads to same sales 
magazine. 

Nearby in Estherville, Iowa, found a sign shop 
operated by father and son. Father had been a 
famed painter and builder of theatrical scenery in 
the days of the one-night-stand theatre. Pictures 
and story on this enterprise sold to an advertising 
magazine. In Emmetsburg, Iowa, 20 miles south, 
where Bruce Bliven was born, I photographed 
some unusually quaint architecture for a story on 
the need for small town building modernization. 

One more case. I sent Leon Hale, feature writer 
for the Houston Post, a lead about an interesting 
character here in my home town. Leon came to 
town about noon one day, interviewed the man 
to whom I referred him—and picked up two other 
colorful stories before he got out of town about 
sundown. 

It isn’t necessary to dine at “21” every night, or 
to be recognized by head waiters at Sardi’s, Mike 
Romanofl’s, or Dave Chasen’s to find story leads. 
They are plentiful in the next block from where 
you live—or, as in my case, right across the street. 


reflect the interests and the point of view of the 
vigorous, single young man.” 

Address all non-fiction to Jack Kessie, associate 
editor, at the office of the magazine. 

A comparative newcomer, Playboy has had 
phenomenal success. Its circulation is now the 
greatest among non-adventure men’s magazines. 

— — 
New Editors for Three Magazines 


Not often do three mass circulation magazines 
change editors in a month—but this has just hap- 
pened. Herbert R. Mayes, for 20 years editor of 
Good Housekeeping, has become editor of Mc- 
Call’s. 

Wade H. Nichols, editor of Redbook since 1949, 
succeeds Mr. Mayes. Robert Stein has been pro- 
moted from managing editor to editor of Redbook. 

— Ae] — 

Better not send MSS. to Aristotle’s Animals, 
2803 Hillegas St., Berkeley, Calif. Submitted 
material is being returned with word that the 
editor has moved and left no forwarding address. 

Inside Science Fiction, Box 401, Berkeley 1, 
Calif., is a little magazine publishing fiction, 
verse, and criticism in the science field. Stories 
should be off-trail in theme. Verse should be satiri- 
cal of science fiction and fantasy; it may be up to 
500 lines. Articles may deal with science or science 
fiction; better query with outline on these. 

_ Ron Smith is editor. Payment is in subscrip- 
tions. 


AUTHOR & JOURNALIST 
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Important State Magazine 


Oklahoma Today is one of the most beautiful 
and informative of regional magazines. It carries 
authentic, interesting text and remarkable four- 
color illustrations. Along with Arizona Highways 
and Vermont Today, it is a standout among pub- 
lications devoted to states. 

Naturally the contents are confined to the 
Oklahoma scene and are chiefly by Oklahomans, 
though material by authors elsewhere is acceptable 
if it fits. There is a wide variety of subject matter 
—art, science, sports, business, personalities, his- 
tory. Also the magazine uses what it terms “odd- 
ments,” offbeat material presented with charm; 
this may be prose or verse tied in with Oklahoma 
—the editors comment that “poets, or the poet 
writing prose, usually have the edge on this sort 
of thing.” 

The market necessarily is limited, the magazine 
being a quarterly, and writers should invariably 
query about prospective articles. Payment, usually 
on publication, is 2c per word for text, $5 for 
photographs, $15-$25 for color transparencies. 
Black and white pictures should be 8 x 10, trans- 
parencies not smaller than 214 x 214. The latter 
are returned to the photographer after use and 
may be submitted elsewhere. 

Address the editor, Dave Loye, P. O. Box 3331, 
State Capitol Station, Oklahoma City, Okla. 

The Grecourt Review, Smith College, 
Northampton, Mass., is considering a special issue 
on contemporary writing in France and would 
welcome contributions of translations, criticism, 
and stories. The deadline is February 17, 1959. 

This is a magazine of literary distinction edited 
by P. D. Hough. Payment is a contributor’s copy 
and 25 bound reprints. 

~ 

Church Administration is the tentative title of a 
new monthly to begin publication in October, 
1959. It is now purchasing manuscripts up to 
1,600 words at 2c a word on acceptance. The pub- 
lisher is the Sunday School Board of the Southern 
Baptist Convention, 127 Ninth Ave., N., Nash- 
ville 3, Tenn. 

Howard Foshee, secretary of the Church Ad- 
ministration Department of the organization, 
describes the needs of the new publication: 


The magazine will be directed toward improving 
the work of the church staff members, general church 
officers (ushers, treasurers, deacons, clerks, trustees) , 
and church committee members (Building and 
Grounds, Lord’s Supper, Nominating, Flower, Baptism, 
Kitchen, etc.) 

In addition to feature and “how-to-do-it” articles on 
the work of the church staff and general church officers 
and committees, articles are needed on church leader- 
ship principles (techniques of working with people, 
the art of delegating, listening, leading conferences, 
developing morale, giving instructions, holding staff 
meetings, working with groups, etc.); church office 
and financial records; church office procedures (filing, 
use of telephone, work-flow, preparing church paper, 
letter writing, etc.); cartoons and poetry which say 
something forcefully or wittily on the subjects listed 
above. 

— Ab] — 


The rate of payment for articles in Mature 
Years, 201 Eighth Ave., Nashville 2, Tenn., is lc 
2c per word on acceptance. An erroneous figure 
has been carried in A¢-J lists. 


DECEMBER, 1958 


Sleuth Mystery Magazine is a bimonthly pub- 
lished in cooperation with the Mystery Writers of 
America under the editorship of William Manners, 
editorial director of Alfred Hitchcock’s Mystery 
Magazine. 

It buys mystery-crime fiction of 1,000-12,000 
words with emphasis on good writing and charac- 
terization and full-bodied plot. Payment is 3c-6c 
per word on acceptance. 

Address Mr. Manners at 122 E. 42nd St., New 
Yous 

— — 

Devotees of James Joyce will be interested in 
the James Joyce Review, a quarterly hospitable to 
scholarly articles on the great author, his life, his 
influence, his sources. 

Edmund L. Epstein, 20 Monroe St., New York 
2, is editor. There is no payment for contribu- 
tions. 

— Ae] — 

House & Garden is no longer a market for free- 
lancers. The magazine is now mostly staff-written. 
When outside help is needed, the editors apply to 
an authority on the subject they want covered. 


New Paperback Series 

Hart Publishing Company, 74 Fifth Ave., New 
York 11, is launching a new line of original non- 
fiction paperbacks to retail between 95c and $1.95. 

The firm is seeking manuscripts on intellectual 
subjects such as psychology, psychiatry, education, 
art; on scientific subjects such as space exploration 
and automobile repair; reference books in various 
fields. Books must not be topical and must have an 
expected life of five years. No fiction or poetry. 

Payments will be on a 5% royalty basis, with an 
advance for the first 10,000 copies based on the 
retail price. Address Harold H. Hart, President. 

Hart Publishing Company has hitherto special- 
ized in juveniles. It now is working on two proj- 
ects in this field, for which it wants contributions. 
One is A Treasury of Good Night Stories to con- 
tain stories of 600-1,800 words for children 4-7. 
Payment 114c per word on acceptance. 

The other book is Crosswords for Kids—for 
youngsters 8-11. Any size up to 12 x 12. Art work 
is not wanted but all boxes must be blacked in 
and answers must be submitted in diagram form. 
Every word must be familiar to the average boy 
or girl. Payment $5 per puzzle on acceptance. 


WHEN YOU MOVE 


If you are a subscriber and are moving to a new ad- 
dress, please notify Author & Journalist as early as pos- 
sible. Give your old as well as your new address. 

Changes of address must reach us by the 10th of the 
month to catch the following issue. 

The Post Office will not forward copies to a new ad- 
dress, even in the same city, unless you make a deposit 
to cover the cost of forwarding. The Post Office other- 
wise will destroy magazines sent to an old address and 
will not notify us till after this has been done. 

You may, however, obtain at your Post Office a card 
for notifying us of change of address. Fill that out, 
stamp it, and return it direct to us. We want you to 
get A&J promptly and regularly. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bldg. Topeka, Kans, 
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RIGHT words WRITE checks! 


Make your plots pay! Have your Novels, Stories 
built/slanted for Films with my know-how of 
over 15 years’ scripting inside Hollywood 
studios. Many I’ve helped have made that 
second bigger sale—after publication. 


| ghost-write complete from idea, or synopsis. 
Also Revise, Rewrite, Edit, Criticize with clear, 
candid, constructive appraisal and plot-building 
suggestions. Fiction of all types/lengths, color- 
ful Life Stories, TV Plays, Screen Treatments, a 


specialty. 
JESSICA FOX MAY 


1287 S. Plymouth Bivd. 
Los Angeles 19, Calif. 


Phone: 
WeEbster 6-0724 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MARE B. TABER and AGNES C. PHILLIPS 
Amsterdam, N. Y. 


AUTHORS: EARN $1 corr 
Histories, Life Stories, Science, Sports, Essays, Juvenile, 


Westerns, nT Novels, and Misc. Books. Cloth and paper- 


back. 30 . experience, 1700 titles. Fine art Jackets, 
folders, Nat'l. Adv. Lowest subsidy, dependable. Submit MS. 
or write: 


PAUL L. HEARD, Editor-Publisher 


ROYAL PUBLISHING COMPANY 
7918 Maxwell Dr. (prompt delivery) Dallas, Texas 


NEED WE SAY MORE? 

A client writes: ‘’You are the first agent—who ever did any- 
thing constructive for me. All others went off on a tangent 
with beautiful theories, none of which were practical.” 
Novels, Short Stories, Articles, Plays, Television, and Radio 

Criticism — Guidance — Representation 
Reading fees: $5 to 5,000 words; over 5,000 words to 
40,000, $ r 1,000. Novels and Plays $15. Return postage 
with each ms. Send self-addressed envelope, stamps for 
folder, “To the New Writer.” 

NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send for 

our free folder outlining a low cost publishing service 

featuring author-ownership and 70% royalty on sales. 
WILLIAM-FREDERICK PRESS 

391 East 149th Street New York 55, N. Y. 


WRITING HELP 


You can sell! | do. | sell to newspapers, magazines and 
syndicates in the United States, Canada, and England. 
You can sell, too. My 20 years of experience as reporter, 
columnist, feature avtier, lecturer, and editor will defi- 
nitely help you because i do your writing for you under 
our byline. Rejected manuscripts accepted for rewriting. 


ails free. 
CHARLES H. COLEMAN 
1350 Caro! Place Aurora, Illinois 


A similar volume, Crossword for Adults, is also 
in the making. Size, 15 boxes x 15 boxes. Dia- 
grams are required. Word must not be foreign or 
obsolete and must be found in the main section 
of Webster’s unabridged New International Dic- 
tionary, Second Edition. Payment $5 per puzzle 
on acceptance. 


— Ag] — 


Wide Photojournalism Market 


Under the editorship of Beryl T. Salisbury, 
Dodge News Magazine offers a wide and varied 
market for illustrated articles. Payment is at top’ 
rates on acceptance. Queries are essential and 
should be directed to the editor at Dodge News 
Magazine, Prince & Company, Inc., 5435 W. Fort 
Detroit 9, Mich. 

Here is an outline of the unique plans that 
have been developed for the magazine: 


From now on, every possible Dodge News Magazine 
article will be run under a conspicuous “label.” Here 
are the labels planned and the kind of stories we 
would like for each: 

Spectacular Roads Nomination, This label has been 
selected so that we can take any spectacular section of 
roadway and “nominate” it as one of America’s most 
spectacular drives. We feel that the label “Spectacular 
Roads Nomination,” causes many more readers to read 


such a piece than if it was simply titled “U. S. 000 
from Blank to Blank.” But more important, to you 
and to us, it actually gives raison d’etre to stories 


which would otherwise be pointless. These spectacular 
road stories should include at least one striking color 
transparency and a half dozen black-and-whites, plus 
a sketch map to locate the road. 

Know-Your-Cities Feature. These will be strong- 
themed profiles of cities, not the tour-book type of 
thing. We like the idea of characterizing a city in the 
title—e.g., “Los Angeles, America’s Most Maligned 
City”; “New Orleans, America’s Gayest Town,” etc. 
The story lead and text must substantiate the title 
so that any reader, having taken the time to read 
through a story and look at the pix, will place this city 
in a special niche in his mind, and not have simply 
a conglomeration of sights-to-see. At least one striking 
color transparency which “says” the same thing as the 
title, if possible, and a dozen black-and-whites. 

Famous Streets Feature. There is a street in almost 
every large city, and many smaller ones, which should 
qualify for this label—if well-written and well-photo- 
graphed specifically to back up the chosen theme. In 
most cases these features will call for both color and 
black-and-white. 

Your National Parks Feature. Again, some strong 
characteristic should be chosen and the text and 
should follow the theme. Not just a bland description 
of the park. Color and black-and-white. 

Circle of Pleasure Feature. This label is based on 
ihe fact that within a short radius of every large city 
there are five to ten attractions which only a small 
peercentage of the natives know and which even a 
smaller percentage have visited. Therefore, to drama- 
tize this fact, we have agreed on the radius of any 
city’s “circle of pleasure” being 100 miles from the 
center of that city. Each of the articles will contend 
that the chosen five to ten attractions are the best 


Learn how from the author of the prize-winning novel, | 
THE DEVIL’S HANDMAIDENS. | have helped hundreds to 
success in fiction, poetry, articles, plays. A trial criticism 
at $1 per M words will prove that | can help you. Or: $10 
monthly. Reference: Who’s Who of American Women. 
Or visit my Chicago class, or N. H. Writers’ Colony. 


Literary Critic MILDRED I. REID 


HAVE A PROFITABLE CAREER 


MY SEVEN BOOKS 
: HERE’S HOW! (Basic Techni 


2—WRITERS: HELP YOURSELVES! (formulas. | 2.50 
3—WRITERS: LET’S PLOT! (Plots for everything. DEP cc0te 2.50 
4—WRITERS: SELL! (Advance Techni 3.00 
5—WRI TRY SHORT SHORTS (8 types explained)..... 3.00 
6—WRITERS: RN! (New approach to writing) 3.00 
7—THE DEVIL’S HANDMAIDENS. Novel. $3.50. From me.... 3.00 


Ridge Road, R.F.D. 1, Glens Falls, N. we 
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within that 100-mile radius. Illustrations for this 
feature will be (1) a sketch map which is basically a 
circle 200 miles in diameter, centered in the city, and 
locating the chosen attractions. As we see this now, all 
pictures will be black-and-white; however, if you can 
obtain outstanding color, include it. 

Wish You Were Here Feature. This will be a one- 
picture story. The picture must be that kind of one- 
in-a-million shot, usually scenic, which brings “oh’s” 
and “ah’s” from viewers—either black-and-white or 
color. The text will be written in first person, as 
though you were sitting at the scene and writing a 
postcard to someone back home, making them feel the 
impact of what you were seeing and feeling at the 
time. 

Fun on Your Trip Feature. This is a label under 
which we can carry a great variety of material—how 
to travel with baby; how to find the best places to eat; 
how to make best use of a road map; how to rock 
hunt; searching and processing driftwood, etc. 

Travel Fashions Feature. Our feminine readers like 
to read about fashions. And, in keeping with our 
book’s travel-book aim, we would like to make our 
fashion features fit. Such features may deal with fash- 
ions for the coming year’s winter vacation; what to 
wear when visiting a certain area; preview-of-swimsuits 
feature; a fashion-originator piece (eg., “This Is 
Where Your Squaw Blouse Began’’—telling and show- 
ing how the Navahos started it all and make their 
own.) Include color. When preparing fashion features 
in which seasonal factors are involved, we must see 
MSS. four months in advance of season. 

You'll Find Him There Feature. This feature will 
tell the story of a person or a family. It will tell the 
story of the person because he is representative of his 
section of America. For instance, these previous stories 
we have used would fall into this category: “Simone 
Creppell—Bayou Woman,” about an _ outstanding 
woman who has lived her entire life in the Louisiana 
Bayou Country; and “They Chose The Wild Way,” 
about a family that lives “off the country” in the 
Salmon River wilderness of Idaho. In other words, we 
tell the story of a person, as dramatically as possible, 
because he can be found in one geographical section 
only. Usually black-and-white pix only, but color if 
exceptional. 

Sport of the Season Nomination. Candidates for 
this label may be either spectator sports; outdoor type 
sports—hunting, fishing, archery, etc.; or unusual 
sports, such as skin diving, clam digging. Black-and- 
white photos. 

Leisure Hour Selection. Into this category will fall 
such miscellany as preparing-for-your-trip articles; 
how to catalog your travel pictures, or even a book 
review, etc. Black-and-white photos. 

Another item in our format planning: Tentatively, 
we plan to carry a small picture and a thumbnail 
sketch of authors on the same pages with their stories. 
Therefore it would be a idea to send us such 
photos and biographical material for our files. 


WRITERS WHO CAN’T SELL! 
FIND OUT WHY! 


Stop Writing For Relatives and the 
Waste Basket—Write For Checks! 


We TEACH you how to make your story saleable 
with LINE BY LINE CORRECTIONS. We build your 
SITUATION, THEME, CLIMAX and CONCLUSION 
into an EXCITING, PLOTTED STORY. OUR RATES 
ARE HIGH BUT WORTH IT! $1.25 a 1000 words, 
min. $3.75. Over 5000 words $1.00 a 1000. $35 
for novels up to 70,000 words. 


WE MAKE A MONEY-BACK GUARANTEE each 
analysis is a COURSE IN ITSELF, of corrections, 
and RULES OF CRAFT APPLICABLE TO ALL OF 
YOUR FUTURE WRITING. WHY NOT TRY US? 
Learn about YOUR writing what the textbooks 
overlook, writing courses ignore but—WHAT THE 
BUYING EDITOR EXPECTS YOU TO KNOW! A 
postcard today will bring you full details. 


BEVERLY HILLS WRITER’S SERVICE 


Beverly Hills, Calif. — Miami, Fla. — Tucson, Ariz. 
Correspondence Dept., P. O. Box 4215, Tucson, Ariz. 


MANUSCRIPT TYPING 
Work Guaranteed to be Satisfactory 
50c per Thousand Words 
Minor corrections. One carbon if desired. 


EDITH HARDY 
Hart, Michigan 


3 West Main St. 


I'LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients. | 
may be able to help you see your name in print and make 
money on your raw material. Reasonable rates. Particulars 
FREE. Also Slant Chart & Best Plot Formula. 


WILL HEIDEMAN 
P.O. Box 1677-A Casselberry, Florida 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories, 
feature articles, news items, and material for the outdoor, 
action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to “write to sell.’ Our money-back guarantee protects 


2% THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


Sook Writing 


EDITING — GHOST-WRITING — CRITICISM — REVISION 


Books of all types prepared for submission to publisher by a 
novelist whose writings are known on three continents. 


For complete details, write for free 
descriptive folder entitled 
Book Writing Help. 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 
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USINESS publications offer a steady market 
to a freelance writer who is a competent 
reporter and interviewer and who can supply 
good photographs. 

As the term indicates, business publications are 
edited to help men and women in specific occupa- 
tions become more efficient and consequently make 
more money. For the most part they have no 
place for articles that do not contribute to this 
end. 

The most popular type of article is the case 
history. It relates the experience of a man or 
woman in the industry or business with which the 
publication deals. The success factors—and the 
pitfalls—are explained so clearly that anyone in 
the field can carry out the basic plan. 

It is always desirable to query a business editor 
about an article. It saves time for him—and for 
the writer. Often the editor, if interested in the 
suggestion, will give the writer useful hints as to 
handling the subject. 

In querying it is wise not to call the publication 
a trade journal. This is an old and still common 


Agricultural Equipment 


Irrigation Dealer & Well Driller, 4710 N. 16th St., 
Phoenix, Ariz. (M-50) Illustrated factual feature 
articles about dealers and farm water well drillers 
who sell irrigation equipment; 50-3,000 words. Albert 
Horlings. News stories $2-$5, features $10-$50. Pub. 

Land Improvement, 4710 N. 16th St., Phoenix, 
Ariz. (M-50) Same requirements and payment as 
Irrigation Farmer & Well Driller, except that material 
should deal with soil conservation contractors. 


Amusements 


Boxoffice, 825 Van Brunt Blvd., Kansas City 1, 
Mo. (W) National film weekly with correspondents in 
principal cities covering news of motion picture in- 
dustry, theaters and their personnel, legislation af- 
fecting motion pictures, construction news, etc. 
Photographically illustrated features dealing with 
various phases of theater management. Also articles 
on new theater construction, important remodeling 
jobs, concessions merchandising, theatre (drive-in) 
merchandising, efficient food preparation, etc. Invites 
inquiries on articles of this tye. Nathan Cohen, 
Executive Editor. Pub. 

The Modern Theatre, 825 Van Brunt Blvd., Kansas 
City 24, Mo. (M) Articles to 2,000 words on theatre 
construction, with photos; remodeling projects, 
particularly when before and after photos are avail- 
able; theatre concessions merchandising, new theatre 
foods, etc.; safety, maintenance, and general opera- 
tion of the physical side of motion picture theatre. 
Lois Thatcher, Managing Editor. 50c per column inch. 
Pub. 


Automotive, Bicycles, Etc. 


American Bicyclist, 461 Eighth Ave., New York |. 
(M-35) Articles about successful bicycle dealers, win- 
dow and store displays, advertising campaigns, 


parades, races, safety drives. Items on bicycle stores 
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Writing for Business Magazines 


MARKET LIST 


term. It is inapplicable, however, to most business 
publications. Some editors don’t particularly ob- 
ject to it, but others abhor it. One plays safe in 
avoiding it. 

No writers’ magazine has space to list the thou- 
sands of business applications. The following list 
is merely representative. A writer can learn of 
many others through contact with men in various 
businesses and industries. 

A considerable number of writers make writing 
for business journals a full-time profession. While 
rates generally are not high, an extensive clientele 
will combine to produce a good income. The 
writer who develops a reputation in this field tends 
also to be free of rejections. 

As usual in Author & Journalist market lists, 


the data in parentheses indicate the frequency of 
publication and the single copy price; for ex- 
ample, (M-35) means published monthly at 35 
cents a copy. Acc. means payment on acceptance; 
Pub. payment on publication. 

Most listings contain the name of the individual 
to whom queries should be directed. 


selling model and hobby supplies or dealers who stock 
motor bikes, motor scooters, or other sidelines. Photos 
ot interesting events and groups clearly showing 
bicycles. Franklin Ryan. 2c, photos $5-$15. Pub. 

Automotive Chain Store, 11 S. Forge St., Akron 4, 
Ohio. (M) Business methods of automotive chains that 
handle automotive accessories, wheel goods, toys, 
sporting goods, appliances, etc.; successful promo- 
tions, merchandising tricks. ‘‘“Always in the market 
for articles for our special issues—Christmas Mer- 
chandising, Sporting Goods, Toys, etc. These, how- 
ever, most often have to be written (and photos 
taken) a year ahead of time. 1958 Christmas dis- 
plays, for example, to be used in 1959 Christmas 
issue. We accept (and pay for) these articles when 
received, hold them for use as necessary.’’ Joseph R. 
Antenora, Managing Editor. 2c, photos $4. Acc. 
(within 30 days). Query. 

Automotive Retailer, 128 E. 36th St., New York 
16. (M) Easy-to-adapt retailing methods in auto 
supply stores; unusual solutions to store problems. 
Stories must be about actual store operators. Photos 
illustrating point of story. 2c, photos $5. Pub. Query. 

The Bicycle Journal, 606 S. Main St., Fort Worth 
2, Tex. (M-25) Success stories on bicycle stores, inter- 
views; photos required. Also photos of displays, in- 
terior and exterior of bike stores, models on American 
bikes (up to three photos of each model). Bill Quinn. 
1Y%-2c, photos $5-$7. Acc. 

Brake and Front End Service, 11 S. Forge St., Akron 
4, Ohio. (M) Articles of interest to brake and wheel 
service shops, allignment specialists, ‘‘front-end’’ 
operators. (Editorial covers brakes, wheels, springs, 
shock absorbers, steering, wheel alignment and 
balancing, all ‘“‘safety’’ services.) ‘‘How-to-sell’’ 
articles—how shops promote the sale of their ser- 
vices—brake work, power brakes, shock absorbers, 
wheel alignment, mufflers, etc. Good photos a ‘’must.’’ 
Photo-sequence angle always good; step-by-step 
demonstrations of service, selling, advertising, book- 
keeping, hiring-firing, personnel training, shop 
methods, etc. Hal Kullman, Managing Editor. 2c, 
photos $4. Acc. (within 30 days). Query. 


AUTHOR & JOURNALIST 
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Journal, 56th & Chestnut 
iladelphia , Pa. (M) Technical articles on truc 
and bus fleet maintenance, safety programs. Working HUMANUM EST ERRARE 
knowledge of field essential. $25-$75 an article; EVERYBODY makes mistakes, but yours can 
photos $7.50. Pub. or in advance if delayed. Query. be a secret with a new palm-size electric 
Diesel Power, 80 Lincoln Ave., Stamford, Conn. eraser which lets you wipe out words or 
(M-35) Articles on maintenance and new develop- numbers quickly, without smudging. Just 
ments in diesels and their uses in trucking, construc- point the twirling tip: speed instead of pres- 
tion equipment, municipal and public utility power sure does the job cleanly, and you don’t have 
generation, general industrial use, highway trans- to protect carbons. Operates on flashlight 
portation, construction equipment and off-highway batteries. Ideal writer’s Christmas gift. $4.95 
vehicles, pipelines and petroleum industry, agricul- each, plus 15c postage and handling. 
tural, logging, mining, railroad. Photos. Brian P. Money back guarantee. 
— $15 per page, accompanying photos $4.50. Check or money order. 


Gas Station, Garage & Motor Car Dealer, 8346 ORDER FROM 
Beverly Blvd., Los Angeles 48, Calif. Brief articles PAUL HOLDEN 
about how garages and service stations in Western ss is 
states built business; local success stories; unusual Box 544 Park Ridge, Illinois 
signs. Humor. Cartoons. Aaron D. Viller. 1 Yac. Pub. 
“he York 19. (M-50) 

Motor, 250 W. 55th St., New York : - 

Articles describing profitable ideas for automobile MANUSCRIPTS TYPED 
dealers and garages in selling new and used cars and By college graduate. Flawless spelling and punctuation, 
in merchandising repair service and on management. beautifully tailored on best bond and carefully proofread. 
cording to worth, photos $6. Acc. Query. — 

Motor Age, 56th & Chestnut Sts., Philadelphia 39, PATRICIA M. GRUMAN — 
Pa. (M) Service, merchandising, shop kinks, personal- 5652 N. Virginia Ave. Chicago 45, Illinois 
ities. Photos. Cartoons. Frank P. Tighe. $35-$50 per 


article; photos $5-$10. Pub. Query. GAMBLE A BUCK? 


Rivers & Harbors, formerly Motorship, 80 Lincoln 
Ave., Stamford, Conn. (M-25) Operation of tugboats, 13000 NDAMENTALS OF 
towboats, barge lines, and towing companies; new COMIC SCRIPT WRITING, tells you how. No drawing 
construction, convérsions. Photos required. Ben experience needed. Send your dollar to: 
Wattenberg. $10-$20 per published page, including EARLE C. BERGMAN 
photos. Pub. Query. 6400 Primrose Ave., Apt. 10 


Tire and TBA Review, 11 S. Forge St., Akron 4, een a ee 
Ohio. (M) Business methods of independent tire, 


battery, accessory dealers, independent oil jobbers, PERSONAL HELP FOR YOU 

retreaders, vulcanizers. Well-written articles with 

top-notch photos; photo-sequence articles. Photos of Need some personal—not standardized—help in plotting, 
tire shops and tire men. William Whitney, Managing characterization, organization, marketing both fiction and 
Editor. 2c, photos $4. Acc. (within 30 days). Query. non-fiction, juvenile and adult? Consult professional writer, 


Tires—TBA Merchandising, 630 Third Ave., New teacher, and critic. 
York. (M-25) Success stories and small business prs, M. L. HOPCRAFT Alameda, New Mexico 
management, promotions and merchandising articles 
about tire, battery, and automotive accessory dealers 


and service stations with large volume TBA business. WRITE FOR THE JUVENILES 


Photos. E. A. Zilasko. $25 a page including photos. Begin at the beginning and end up selling. The most 
Pub. Query. comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 

to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
Beauty cations.) Not a “tell how” but a SHOW HOW course. 
Personal criticism included. Send stamp for particulars. 


American Hairdresser, 20 W. 45th St., New MARJORIE M. DAVIDSON 
York 36. (M-60) Unusual beauty salon management 


ONLY AN ESTABLISHED LITERARY AGENCY 


in the world’s publishing center can give you a complete literary service, 
from evaluation through sale. We are such an agency, with years of ex- 
perience as writers, editors, publishers and agents. 

We have sold books by new writers to such markets as: HARPER & 
BROTHERS, DODD MEAD, G. P. PUTNAM’S SONS, HOUGHTON 
MIFFLIN, CROWN PUBLISHERS, JUPITER BOOKS, A. S. BARNES. 
ACE BOOKS, ZONDERVAN, A. A. WYN, ARCADIA HOUSE, STACK- 
POLE, PERENNIAL PRESS, THOMAS ALLEN LTD., CONDE NAST, 
THOMAS YOSELOFF, H. J. KOK, J. P. BACHEM, and several book clubs. 
Plays and TV _ sales, an International Christian Fiction Award, sales 
through our affiliated agents in London, Paris, Melbourne and Hollywood. 
Magazine sales to dozens of general-interest. sports, women’s, adventure, 
juvenile, travel, religious and technical periodicals. 

Why not submit now? Send us a letter about yourself, too, so that we 
can represent your best interests. You will find us frank, conscientious and 
prompt. 

FEES: $5.00 per manuscript to 5000 words; $1.00 per 1000 words 
thereafter. $10.00 for teleplays; $15.00 for books. Fee covers all costs of 
reading, ener and eventual agenting. Straight commission after first 
agency sale 


LAMBERT WILSON ASSOCIATES 


The Complete Literary Service 


8 East 10th Street New York 3, N. Y. 
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and selling ideas, preferably in shops of four or fewer 
operators. No unsolicited material accepted. Clear 
with editor before submitting. Acc. 


Beverages 


American Brewer, 202 E. 44th St., New York 17. 
(M-35) Articles on science of brewing and brewery 
management to 1,500 words. Particularly interested 
in technical and materials-handling articles specif- 
ically for breweries. News of brewing industry. Photos. 
Dan Hecht. Articles $25 up. Pub. Query on articles. 

Brewers Digest, 4049 W. Peterson Ave., Chicago 
46. (M-35) Articles on technical aspects of brewing, 
brewery management, advertising and distribution 
(also on wholesaler operations), but all must relate 
specifically to beer. Bernard Erf. 2c including photos. 
Pub. Query. 


“If you were the wife of a Confederate major, 
how would you feel when he returned from the 
war tired and broke?” 


Liquor Store, 423 E. 54th St., New York 22. Essen- 
tially a picture magazine showing how promotions, 
modernization, etc., pleased customers. Story should 
be told largely through captions—maximum of 1,200 
words of straight text. Frank Haring. 2c, photos $5 
up. Acc. Query. 

Southern Beverage Journal, 327 Avenue Alcazar, 
Coral Gables, Fla. Illustrated case history articles on 
retail liquor merchandising in Arkansas, Florida, 
Georgia, Kentucky, Louisiana, South Carolina, Ten- 
nessee, Texas. Most material is handled by appointed 
gee Bernard Hill. 1 Yec-3c, photos $3- 

. Acc. 


Boats 


Boating Industry, 505 Pleasant St., St. Joseph, 
Mich. (8 times a yr.) Success stories of boat dealers, 
1,000-2,000 words, with photos. News items of the 
industry, 300-500. Charles A. Jones. 3c-7c. Pub. 


STORIES, NOVELS, ARTICLES, BOOKS SOLD! 


© $1,230 for a magazine story! 

® $750.00 Advance for a book idea! 

© $300.00 Advance for 60 pp. of books! 

® “Discovery” in ESQUIRE MAGAZINE! 
Unestablished writers assisted. Write for information. 


PUBLISHERS’ AGENCY, Manuscript Sales 
WEEE 33-35 West 42nd Street, New York 36 
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Bottling 


The American Soft Drink Journal, 316 Peachtree 
St., N.E., Atlanta 8, Ga. (M-50) Sales and merchan- 
dising in soft drink bottling operations—750-1,000, 
two or more photos. Willis Johnson. 1 Y2c; photos 
$3.50. Pub. 


Building and Related Fields 


Air Conditioning & Refrigeration News, 450 W. 
Fort St., Detroit, Mich. (W-20) Unusual applications 
of commercial and industrial refrigeration and com- 
mercial and residential air conditioning; dealer suc- 
cess stories. Phil B. —" 6c per published line; 
photos $5. Pub. Que 

American Builder, 30 Church St., New York 7. 
(M-35) Articles on planning and ‘construction of 
special interest to builders. Plans and photos of new 
houses. Joseph B. Mason. 

American Paint Journal, 2911 Washington Blvd., 
St. Louis 3, Mo. (W-10) ‘Articles on merchandising 
sales, new plants, plant layouts for the protective 
coatings industry, Photos. News. G. O. Stephenson. 
Ic-2c. Pub. Query. 

Building Specialties, 425 Fourth Ave., New York 
16. M-35) Articles, news, photos, about new build- 
ing products. Interviews with home improvement 
dealers; stories on selling door-to-door in home im- 
provement field (not building), 800-1,000 words. 
Must be specifically authorized by editor. Arnold 
Romney. 2c up, special stories $15 and $30 each, 
authorized interviews (800 words) with 2 photos $35, 
home improvement sales stories (no general sales 
stories) $15-$20. Sales “‘idea’’ stories which develop. 
idea or theory of some selling method, using an 
actual home improvement dealer as an example, 800 
words plus 4-6 photos, $50. Query on all articles. 

The Contractor, Grand Central Terminal Bldg., 
New York 17. (Semi-M) Directed to the top 20% of 
employing contractors in plumbing, heating, air con- 
ditioning. News and features, written in tabloid news 
style, about contractors’ merchandising operations, 
and management methods and P-H contractors as- 
sociation activities. Clippings. Pictures. Seth Shepard, 
Editor. 3c up. Pub. Free guide for freelance cor- 
respondents available. 

Flooring, 45 W. 45th St., New York 36. (M-25) 
Merchandising and operating activities of firrgs that 
sell and iastall floor and wall coverings. Photos of 
showrooms and installations. Pincus W. Tell. 1 Yac 
up. Acc. Photos $3. Pub. 

Home Improvement Topics, 11 S. Forge St., Akron 
4, Ohio. (M) Articles of interest to the home im- 
provement contractor and home improvement dealer. 
Unusual articles on how a contractor or dealer has 
become successful; methods of promoting home im- 
provement projects; sales aids used. Good photos a 
“‘must.’’ Not interested in articles about fly-by-night 
firms. James E. Cochran, Managing Editor. 2c, photos 
$4. Pub. Query. 

National Roofer, Siding & Insulation Contractor, 
315 W. Madison St., Chicago 6. (M-50) Articles 600- 
1,000 words on manufacture, sale, estimating, ap- 
plication of all products used in the industry—asphalt, 
coal tar pitch, asbestos, wood, metal, slate tile roofing 
and siding, plus such building specialties as gutters, 
leaders, storm windows and doors, weatherstripping; 
also on men and women in the industry. Primarily 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, aaa 
rewriting, ghosting, instruction; books, stories, 

articles, poems, fiction, non-fiction, text books. a r 
erly typed when ready. Free carbon on white eee. prop: 
to $1.75 a thousand word average. Minimum $6 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, Cali 
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interested in contractors—how they began and suc- 
cess attained. Fillers. Photos. News. No obituaries, 
clippings, or rehashed items. No ‘‘how to sell’’—but 
rag they sold.“ James McCawley, Ic, photos $2 
ub. 

Plastering Industries, 215 W. Harrison St., Seattle 
99, Wash. (M-25) Material about lathing and plaster- 
ing to appeal to professional craftsmen and contrac- 
tors. News. Photos. Cartoons. C. F. Clay. 25c¢-$1 per 
published inch, photos $2-$5. Pub. Query. 

Plumbing & Heating Business, 130 E. 59th St., 
New York 22. (M-50) Merchandising, how-to-do-it, 
business operations of plumbing-heating contractors 
(retailers). News of industry. Photos. 3c up, pictures 
$5 up. Pub. Query. 

Reeves Journal—Plumbing, Heating, Air Condition- 
ing, 3665 S. Vermont Ave., Los Angeles 7, Calif. 
Covers 17 Western states. Business methods and 
procedures by which master plumbers and heating 
contractors have improved business, to 1,000 words. 
No technical articles. Case history and definite 
example type of articles especially desirable. MSS. 
read about 15th of each month. Glover Hendrickson. 
1Yc up, photos $3.50 up. Acc. Query. 


Business, Finance 


American Business Magazine, 4660 Ravenswood 
Ave., Chicago 40. (M-35) Articles, preferably signed 
by: top executives, on management aspects of busi- 
ness—the management “’why”’ rather than ‘‘how to.” 
Case histories of new methods. Especially wants one- 
page features, with one picture or chart. Photos. 
Charles F. Johnson. One-page features $25, 1,500- 
2,000 words $50 up. Pub., except when held over a 
month. 

Barron’s National Business & Financial Weekly, 40 
New St., New York 4. (W-35) Financial and economic 
subjects of direct interest to investors, 800-1,200 
words, Robert M. Bleiberg. $100-$125 per article. 
Pub. Query. 

Commerce Magazine, 30 W. Monroe St., Chicago 
3. (M-35) Articles 1,000-3,000 words of interest to 
executives; new techniques for management or gen- 
eral background useful to management. Alan Sturdy. 
up. Acc. Query. 

Factory Management & Maintenance, 330 W. 
42nd St., New York 36. (M-50) Articles to be by- 
lined by plant operating executives. Photos. Matthew 
J. Murphy. $25 per page. Acc. Query. 

Forbes Magazine (of Business and Finance), 70 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles on financial news of companies whose secur- 
ities are available on the major exchanges. Unusual 
financial slants on business. Informal, casual photos 
of presidents and chairmen and characteristic indus- 
trial activity. Byron D. Mack. $25-$100 per article. 
Pub. No freelance material being considered at this 
time. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 words emphasizing Christian principles in 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 
3000-3500 stories . . . articles 
... serials... series. Now I’m 
teaching it. 


ALSO CRITICISM AND 
COLLABORATION 


Write for Terms and FREE pamphlet 
‘Fundamentals of Juvenile Writing” 
Juvenile Books Manuscript Criticism 


a Specialty 


Will Herman 
1726 West 25th St. Cleveland 13, Ohio 


BEGINNERS: 
Earn money at home while writing 


Write a newsy English column for small 
foreign papers (under fifty thousand popula- 
tion). The same mimeographed column goes 
to all of your listings. 

Excellent, interesting work, and you are 
your own boss. It is your own business with 
splendid renumeration. 

For complete details (with subjects) send 
one dollar to 


ANTHONY D. OLIVER 
7259 Fulton St. North Hollywood, Calif. 


MARKETING ... 


1658 So. Normandie 


WE CAN HELP YOU . . . OPEN YOUR DOOR TO SUCCESS 
SERVICES AVAILABLE 
APPRAISAL . .. COACHING . . . REVISIONS . . . GHOSTWRITING . . . 


Write for FREE brochure, “OPEN YOUR DOOR TO SUCCESS.” 


WINNERS IN OUR ANNUAL CONTEST: 
Short story, $25.00—Robert H. Melanson, Minneapolis, Minn. 
Novelette, $50.00—No entries. 
Play, $75.00—Marie McAdams & Joseph Czajkowski, Los Angeles, Calif. 
Book-length, $100.00—Jack C. Woodruff, Eureka, Calif. 


MARY KAY TENNISON 


PHONE RE 1-6780 Los Angeles 6, Calif. 
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business; first-person stories especially desired. Fillers 
to 400. Poems to 20 lines on business themes. A very 
few photos of industrial subjects with business slant. 
James A. Decker. 2c up, poetry 25c per line up, 
photos $6. Acc. Pamphlet of suggestions for writers 
available. 

Sales Management, 386 Fourth Avenue, New York 
16. A magazine edited for the sales executive, de- 
signed to help him with advertising, manpower, dis- 
tribution, incentive, compensation, and quota prob- 
lems. Case history type articles. Authors are staff 
members and sales executives of companies. Philip 
Salisbury, Editor. 

Today‘s Secretary, 330 W. 42nd St., New York 36. 
(M) Fiction (dealing with office situations, not ro- 
mance) to 1,000 words. Articles about secretaries to 
important persons and about prominent persons who 
started their careers as secretaries. Mary Jollon. $20 
up. Acc. 


Ceramics 


Ceramic Age, Ninth-Chester Bldg., Cleveland 14, 
Ohio. Features and technical articles to 2,000 words 
on all phases of the ceramic industries. News items. 
Photo stories. R. J. Brown. 2c, pictures $5. Pub. 


Cleaning, Laundries 


The Guide, 316 Peachtree St., N.E., Atlanta, Ga. 
(M-50) Promotion, production systems, sales—laun- 
dry, dry-cleaning and commercial-power, quick ser- 
vice establishments in the South; 1,200 words, six 
photos. News of new plants, remodeling, personnel. 
A few cartoons. S. R. Harman. 1c, photos $3.50 Pub. 
Query. 

Lauder-matic Age, 40 E. 4]st St., New York 17. 
Material on operation of automatic (self-service) 
laundries, also combination automatic laundries and 
dry-cleaning establishments, and coin-operated auto- 
matic laundries. Frank Thompson. 1VY2c, photos 
$2.50. Pub. 


Clothing 


Apparel Register Publications, Inc., 99 Chauncy 
St., Boston 11, Mass. Publishes 30 newspapers en- 
titled Apparel Register, the specific names indicating 
region covered, as New England Apparel Register. 
Covers all of the country east of the Mississippi, also 
California. Appeals primarily to stores handling wo- 
men’s and children’s apparel, and seeks articles about 
1,000 words based on interviews with retailers in 
these fields on merchandising, selling methods, ad- 
vertising, store layout, new stores, anniversary cele- 
brations, etc. No consumer-type fashion copy. Men’s 
wear copy acceptable from New York State, Phila- 
delphia area, Florida, the Carolinas, Kansas, Nebras- 
ka, Arkansas, lowa, Missouri. Women’s wear copy 
acceptable from Missouri, Kansas, lowa, Arkansas, 
Texas, Minnesota. Harold S. Larkin, Editor; Faye L. 
Cousins, Feature Editor. 1Y2c, photos $3.50 if 
original, $1 if obtained from store. Acc. 

Boot & Shoe Recorder, 56th and Chestnut Sts., 
Philadelphia 39, Pa. (Semi-M) Merchandising 
methods of shoe stores, special promotions, ‘how’’ 
stories 500-1,000 words illustrated by photos. News 
about retail shoe people, shoe organizations, shoe 
manufacturing, and allied industries. John J. Reilly. 
Query on articles; send news at once. 

Infants’ & Children’s Review, 111] Fourth Ave., 
New York 3. (M-50) Merchandising stories, particu- 
larly on good infants’ sections or little boys’ sections 
in department stores. Also stories on good specialty 
shops that are doing an outstanding job in promo- 
tion and other phases of retailing. No stories of low- 
end, popular price stores. Dorothy Stote. $25 per 
page. Acc. Query. 
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Communications 


Audio, P. O. Box 629, Mineola, N. Y. (M-35) 
Technical and semitechnical articles related to sound 
recording and reproduction. Photos. C. G. McProud. 
$28 per published page. Pub. 

Radio-Electronics, 154 W. 14th St., New York 11. 
(M-35) Articles on radio, high fidelity, industrial 
servicing, construction, electronics, TV, for repair 
technicians primarily—but written so as to interest 
experimenters, audio enthusiasts, and engineers. Pre- 
ferred length, 1,500-3,000, but shorter and longer 
articles occasionally accepted. Photos only with arti- 
cles. Technical cartoons. Fred Shunaman. Rate varies 
according to quality of material. Acc. 

Telephone Engineer & Management, 7720 N. Sher- 
idan Rd., Chicago 26. (Semi-M) Activities of tele- 
phone companies, personalities, new construction, 
rates, financing. Articles to 2,000 words and news. 
Good photos. John G. Reynolds. In general, 3c; good 
rates for articles; photos $5. Pub. Query on articles, 
not news. 


Pacific Drug Review, 414 Woodlark Bldg., Port- 
land, Ore. (M-35) Articles 1,500 words on drug 
store merchandising, management, display, layout 
and design. Photos. Cartoons. Roy R. Terry. Acc. 


Electrical 


Electrical Merchandising, 330 W. 42nd St., New 
York 36. (M-50) Articles showing specifically how in- 
dividual merchants sell electrical home appliances, 
radio, and TV; also articles on conditions and prob- 
lems of broad interest to the industry. To 2,000 
words; 1-50 photos. No news items. Cartoons. Ted 
Weber. 2c up, photos $5-$6. Acc. 


Engineering News-Record, 330 W. 42nd St., New 
York 18. (W-35) Technical and business articles on 
engineering and construction topics. News. Photos. 
Magazine is largely staff-written. W. G. Bowman, 
Editor. $1 per column inch for material printed, 
photos $6. Acc. 

Highway Magazine, Middletown, O. (M) Highway 
construction (including bridges); maintenance; beauti- 
fication; safety; highway material historic or unique. 
Photos essential. Occasional single photos. H. M. 
Gray. 5c, including photos. Acc. 

Irrigation Engineering & Maintenance, 624 Gravier 
St., New Orleans 9, La. (M-25) Experiences of irriga- 
tion district managers, irrigation farmers—especially 
cost-cutting plans—to 1,500 words; particularly 
wonts illustrated features on irrigation equipment 
dealers. Bill Sarratt. From 2c. Pub. 

Plant Engineering, 308 E. James St., Barrington, 
Ill. (M-$1) Articles on maintenance procedures in in- 
dustrial plants, unusual industrial construction pro- 
cedures, etc., 1-4 pp. Thomas E. Hanson, Editor. $30 
per printed page. Acc. Query. 

Power Engineering, 308 E. James St., Barrington, 
Ill. Technical articles 500-1,000 dealing with me- 
chanical, electrical, and steam engineering. Cartoons. 
Photos. Andrew W. Kramer. Minimum $20 per 
printed page, but payment based largely on merit 
and technical content of article. Acc. Query. 


Feeds, Seeds, Fertilizers 


Commercial Fertilizer and Plant Food Industry, 75 
Third St., N.W., Atlanta 8, Ga. (M-20) Articles, 
news, photographs relating to chemical fertilizer 
mixing plants and their executive personnel. Clay W. 
Penick, Jr. Pub. Query. 
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Feed Age, 71 Vanderbilt Ave., New York 17. (M- 
25) Articles and news of interest to livestock and 
poultry feed manufacturers. T. E. Brinegar. 50c per 
column inch. Pub. 

The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 
3, Wis. (M-25) Success stories on feed mixers and 
manufacturers and new feed stores, 1,000-1,500 
words. Also comprehensive articles on larger feed 
manufacturers, stressing methods and efficient use 
of equipment. Flow sheets, machinery layout dia- 
grams. Can use material from certain foreign coun- 
tries. Send envelope for complete requirements. 
Photos essential. Bruce W. Smith. $15 to $35, cover 
photos $7, cartoons four to eight a month $6. Pub. 
Query. Prompt reports. 

Feedstuffs, P. O. Box 67, Minneapolis, Minn. 
(W-20) Up to 3,000 words having to do with manu- 
facture and merchandising of feeds. Spot news. 
Photos. Trade-slanted cartoons. George L. Gates. | Yac 
up, photos $3 up. Acc. 

Seed and Garden Merchandising, formerly Southern 
Seedsman, 624 Gravier St., New Orleans 12, La. Ex- 
perience of retail feed stores in merchandising of seeds 
and garden supply or related items. Must have strong 
merchandising angle. Photographs. Paul Keith. 1 Yac. 
Pub. 


Firearms 


Shooting Goods Retailer, formerly Guns Merch- 
andiser, 8150 Central Park Ave., Skokie, Ill. Articles 
1,500-3,000 words directed to gun dealers, giving 
tips on how to sell firearms, how to operate a fire- 
arms, business, success stories of well-known firms— 
anything to help a dealer improve a gun business. 
E. B. Mann, Editor; William B. Edwards, Technical 
Editor. 5c, photos $5. Acc. Query. 


Fisheries 


The Fish Boat, 624 Gravier St., New Orleans 9, La. 
News, factual items, short articles on fishing boats 
and commercial fishermen at sea. Bob Travers. 75c 
per column inch, pictures $3. 

Fishing Gazette, 461 Eighth Ave., New York 1. 
(M-35) Articles on commercial fishing activities, 
500-1,000 words. Needs news correspondents in 
Chicago, Detroit, etc.; inquiries from other sections 
invited. C. E. Pellissier, Editor. Pub. Query on all 
articles before writing them. 

Maine Coast Fisherman, 22 Main St., Camden, 
Maine. (M) Articles about commercial fishing and 
boatbuilding, lobstering, canning, shell fish, packing, 
marine design and gear, etc. News items pertaining 
to marine matter and commercial fishing and boating. 
Marine designs and oceanographic research. Converse 
Owen Smith. 20c-40c per printed column inch (about 
40 words); cartoons, marine architectural line draw- 
ings, photos, $3 up. Pub. 

National Fisherman, Goffstown, N. H. News of 
commercial fishing industry. Technical articles on 
fishing methods and fishing boats. Photos of fishing 
operations, fishing boats and owners. Gardner Lam- 
son. Ic, photos $3. Pub. Query. 

Pan American Fisherman, 106 W. Upas St., San 
Diego 3, Calif. Trade magazine of the commercial in- 
dustry from Alaska to Panama. Articles on all phases 
including boat building, navigation, research, fishing, 
canning and marketing. No biographical or personal- 
ity pieces. Photos that implement text should ac- 
company contributions. Best length 2,000 words or 
under. Robert K. Lawson, Editor. 

Seafood Merchandising, formerly Southern Fisher- 
man, 624 Gravier St., New Orleans 9, La. (M-35) 
News, factual items, short articles on commercial 
fishing, marketing and distribution of fisheries pro- 
ducts. $15-$25 per printed page including photos. 
Pub. 
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Florists 


Telegraph Delivery Spirit, 292 S. La Cienega Blvd., 
Beverly Hills, Calif. (M-75) Publication for florists 
who belong to Telegraph Delivery Service (Teleflora). 
Fiction with floral setting to 800 words. Articles to 
700 words about subjects related to the retail florist 
trade, preferably illustrated. Cartoons. Leo West, 
Editor. Ic, cartoons $3, photos (accompanying arti- 
cles) $2.50. Pub. Query. 


Food 


Bakers Digest, 4049 W. Peterson Ave., Chicago 30. 
(Bi-M-35) Articles on technical aspects of baking 
(all products)—materials, methods, equipment, pack- 
aging. E. J. Pyler, Yac plus photos. Pub. 

Bakers Weekly, 71 Vanderbilt Ave., New York 17. 
(W-25) Articles pertaining to general baking field. 
News, photos, cartoons. James Phelan, Managing 
Editor. 50c per column inch. Pub. 

The Biscuit and Cracker Baker, 7] Vanderbilt Ave., 
New York 17. (M-50) Articles pertaining to biscuit, 
cracker, pretzel, cone and snacks industry. News, 
photos, cartoons. Russ Obright, Editor. 50c per col- 
umn inch. Pub. 

Candy Industry & Confectioners Journal, 18 E. 
49th St., New York 17. Articles on large candy 
firms selling in the national market, with photos. 
Walter Kuzio, Managing Editor. Query. Pub. 

Food Merchandising, formerly Meat and Food 
Merchandising, 105 S. Ninth St., St. Louis 2, Mo. 
(M-25) Articles, accompanied by photos, on retail 
food stores. Cartoons. William Humberg. 2c, photos 
$3 up, cartoons $5. Acc. : 

Freezer Provisioning, |11 S. Meramec Ave., St. 
Louis 5, Mo. (M-35) Articles relating to frozen food 
centers, locker plants, freezer provisioners, and food 
plan operations, explaining in detail how specific 
plants render better service, build business volume, sell 
frozen foods—1,000-2,000 words. Can also use short 
articles of 200-400 words (with or without pictures) 
telling about merchandising, advertising, or opera- 
tional idea of some specific locker plant. News. 
Albert A. Todoroff. 1 Y2c; photos $2.50; cartoons $5. 
Acc. Query on articles. 

Frozen Food Age, 71 Vanderbilt Ave., New York 
17. (M-65) Successful, unusual retail merchandising 
or advertising of frozen foods, particularly by chain 
stores, 300-3,000 words. Copies of full or half page 
newspaper ads devoted exclusively to frozen foods. 
Photos. No food locker stories. William Mortimer, 
Managing Editor. 2c, photos $5. Pub. Query. 

Ice Cream Field, 23 W. 47th St., New York 36. 
(M-25) Production, merchandising, promotion articles 
about ice cream and related products, etc. News items 
about ice cream monufacturers and their business. 
Alfred Feuer. Rates according to quality, photos $5. 
Acc. Query. 

Meat Magazine, 59 E. Van Buren St., Chicago 5. 
(M-25) ‘’Case histories’’ of meat packers’ or proces- 
sors’ experience with new techniques or equipment; 
exceptional success stories, unusual methods in pack- 
ing, processing or packaging. H. L. Rothra. 2c. 
Pub. Query. 

The Tri-State Food Trade, 2812 Walnut St., Mc- 
Keesport, Pa. News of the food business of interest 
to retailers in western Pennsylvania and nearby Ohio, 
West Virginia, and Maryland. Richard J. Cook. No 
payment except to appointed correspondents who will 
be paid at a fair rate. 


Glass 


Auto Glass Journal, 505 Marlboro Rd., Wood- 
Ridge, N. J. Articles and interviews on auto glass 
replacement shops, with emphasis on the success 
angle, to 1,000 words, with 2 photos and negatives. 
2c, photos $3.50. Acc. 
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Glass Digest, 130 W. 57th St., New York 19. (M- 
20) News about flat glass business—flat glass, store 
fronts, mirrors, auto glass windows (metal), glass 
doors, etc., curtain wall, spandrel construction. Notes 
about personalities and firms, glass installations and 
shop methods, practices in glass shops for short cuts 
and better warehouse operations. Short articles on 
better business methods. News items about glass 
dealers, jobbers, and fabricators. Material on manu- 
facturing, selling, promotion, legal status. Cartoons 
about glass. 1c-2c, photos $1.50, cartoons $5. Pub. 


Hardware 


Hardware & Farm Equipment, 639 W. 39th St., 
Kansas City, Mo. (M-10) Merchandising and manage- 
ment articles on hardware and farm equipment op- 
erating procedures. Case histories of successful opera- 
tions of western Missouri and Kansas dealers. L. L. 
Edge. 2c, pictures $3. Pub. 

Hardware & Housewares, 7300 N. Cicero, Lincoln- 
wood, Chicago 46. Short articles and pictures of in- 
terest to hardware retailers and wholesalers. James 
E. McKelvey. Pub. if used immediately. 

Hardware Retailer, 964 N. Pennsylvania St., In- 
dianapolis 4, Ind. (M-25) Independent hardware store 
merchandising and management articles; shorts. Glen- 
don Hackney. 2c up; photos $3 up. Acc. 

Hardware World, 1355 Market St., San Francisco 
3, Calif. (M-50) Articles 200-1,000 words regarding 
retail hardware store operations in 11 Western states. 
Milton Albin. 2c. photos $3. Pub. Cartoons $5. Acc. 

Locksmith Ledger, 505 Marlboro Road, Wood- 
Ridge, N. J. (M-75) Interviews with locksmiths. Trade 
news. Photos. M. Leonard Singer. 2c, photos $3.50. 
Acc. Query. 


Health and Sanitation 


Modern Sanitation and Building Maintenance, 855 
Avenue of the Americas, New York 1. (M-25) Il- 
lustrated articles on industrial housekeeping and 
building maintenance, plant or industry programs, 
efficient sanitation and maintenance methods for 
surroundings, equipment, etc., research work on pub- 
lic and industrial health. Malcolm Merritt, Jr. 3c. 
Pub. Query. 

Nursing World, 480 Lexington Ave., New York 17. 
(M-40) Articles relating to nurses and nursing, 1,000- 
2,000 words. Drawings and photos desirable. 2c. Pub. 

Pest Control, 1900 Euclid, Cleveland 15, Ohio, 
(M-50) How-to-do-it articles on urban and industrial 
insect and rodent control techniques. Photos. James 
A. Nelson. 1 Yac. Acc. Query. 

RN, 550 Kinderkamack Road, Oradell, N. J. (M) 
Outstanding articles in the nursing field. Some verse 
and fillers in line with publication’s objectives. Query 
on articles. 


Home Furnishings and Equipment 


Curtain and Drapery Department, 230 Fifth Ave., 
New York 1. (M-50) Authoritative business stories 


dealing with novel merchandising ideas that can be 


ELUSIVE WORDS 


By Evetyn R. 


Elusive words escape my thoughts 
As though they had swift wings, 
A word evades my pen, and yet— 
My soul in travail sings. 


successfully applied by a curtain and drapery de- 
partment in a department store or by a curtain and 
drapery specialty shop; novel inventory systems, 
display ideas, stock control, etc. Arthur Cesterreicher. 
2c, photos $5. Pub. Query. 

Juvenile Merchandising, 114 E. 32nd St., New 
York 16. (M-35) Feature articles on juvenile furni- 
ture stores and departments. News of openings of 
stores, special promotions, good displays. Photos of 
stores covered in articles. Cartoons. B. H. Hellman. 
2c, photos $3.50-$5. Pub. Prompt reports. Query. 

Summer & Casual Furniture, 114 E. 32nd St., New 
York 16. Feature articles on patio shops, summer 
furniture departments. News of store openings, special 
promotions, good exterior and interior display photos. 
Photos of stores necessary with articles. Marvin Wil- 
der. 2c, photos $3.50-$5. Pub. Prompt reports. Query. 

Wallpaper & Wall Coverings, formerly The Walli- 
paper Magazine, 114 E. 32nd St., New York 16. 
Features and informational articles to 1,000 words 
on all phases of wallpaper industry. Especially in- 
terested in merchandising articles—clever promo- 
tional ideas with appropriate pictures. News items and 
fillers to 100 words. Cartoons. Photos. B. H. Hell- 
man. 2c, pictures $3.50-$5. Pub. 

Western Furniture Manufacturing, 1516 Westwood 
Bilvd., Los Angeles 24, Calif. How-to articles on 
upholstered or case goods furniture and bedding 
manufacturing; news of trade in 11 Western states. 
No clippings accepted for payment. Mimi K. Phillips, 
Editor. 2c, photos $5. Pub. 


Hotels, Restaurants 


Diner Drive-In, Davidson Publishing Company, 405 
E. Superior St., Duluth 2, Minn. (M-30) Articles on 
the business operations of diners, drive-ins, including 
their take-out services. Specific subjects wanted. 
Photos important. Cal Morken, Editor. 2c-3c, photos 
$4-$7. Acc. Query. 

Fast Food, 630 Third Ave., New York 17. (M-50) 
Articles on operation and management in fast food 
service field, plus good photos. Covers all types of 
outlets except tablecloth establishments. Tell con- 
cisely how a restaurateur (1) prepares his food 
faster and/or (2) serves it more quickly. Alan Olson. 
$25 a printed page (average story is 2 pages in book.) 

Hotel Management, 71] Vanderbilt Ave., New York 
17. (M-40) Exclusive illustrated how-to articles, 
1,000-2,000 words, on hotel and high-class motor 
hotel (not motor court) operation with food service. 
Walter O. Voegele. 2c-3c, photos $5. Acc. Query. 

Institutions Magazine, 1801 Prairie Ave., Chicago 
16. (M-50) Articles on quantity feeding and all 
aspects of the mass-housing and mass-feeding fields; 
covers hospitals, hotels, restaurants, motels, etc. Pic- 
torialized features. Use common-denominator ap- 
proach stressing ideas, benefits, innovations. W. R. 
Hoelscher. 2c up, photos $5 up. Pub. Query. 

Volume Feeding Management, formerly Institu- 
tional Feeding and Housing, 205 E. 42nd St., New 
York 17. (M) Articles on volume feeding and sanita- 
tion and maintenance set-ups—restaurants, schools, 
hospitals, etc.—emphasizing food and menu ideas, 
equipment, personnel, and modern management tech- 
niques. Pictorial approach. Jack Ghene. Acc. Query. 


Industrial Relations 


Partners, The Magazine of Labor and Manage- 
ment, 101 E. Ontario St., Chicago 11. (M-50) Fiction 
500-700 words based strictly on industrial employ- 
ment situations. Articles 1,000-1,500 words em- 
phasizing need for harmony in industrial relations; 
illustrated features reporting successful enterprises 
American tradition. Maurice R. Franks. 
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The American City, 470 Fourth Ave., New York 
16. (M-50) Staff-written or by municipal officials, 
engineers, and others directly connected. Articles must 
describe new or improved ideas of interest to mayors 
Or municipal department heads. William S. Foster. 
Query. 

Church Administration, 127 Ninth Ave., N., Nash- 
ville 3, Tenn. (M) A new magazine to begin publica- 
tion in October, 1959. Articles to 1,600 words on the 
work of the general officers and staff of a church and 
on church leadership principles. Cartoons and poetry 
related to theme of magazine. Howard Foshee. 2c. 
Acc. 

Church Management, 1900 Euclid Ave., Cleveland 
15, Ohio. Articles on church building and administra- 
tion. William H. Leach. 1¢-2c. Pub. 

Hospital Management, 105 W. Adams St., Chicago 
3. (M-20) Factual articles 800-2,000 words on all 
aspects of hospital management, with emphasis on 
professional rather than commercial. Verse. Cartoons. 
Photos. Charles U. Letourneau, M.D., Editorial Dir- 
ector. Pub. Query. 


Jewelry 


The American Horologist and Jeweler, Box 7127, 
Capitol Hill Sta., Denver 6, Colo. (M-35) Technical 
articles in the horological field with photos. Orville 
R. Hagans. 2c, photos $2. Acc. Query. 

Jewelers’ Circular-Keystone, Chestnut & 56th Sts., 
Philadelphia 39, Pa. (M-25) Illustrated articles on 
merchandising, advertising, display, promotion, credit 
extension, collections, based on experiences of well- 
rated “’cash’”’ or installment credit jewelers, with 
special emphasis on how-to angle, 1,200-1,500 words. 
Donald S. McNeil. 60c per inch; photos $3-$5. Pub. 


Merchandising 


Department Store Economist, Chestnut & 56th Sts., 
Philadelphia 39, Pa. (M-50) Articles relating to mer- 
chandising, management, maintenance, lighting, and 
climatic control of department stores. Acc. Query. 

Display World, 407 Gilbert Ave., Cincinnati 1, 
Ohio. (M-40) Articles dealing solely with display, 
window and interior; store modernization; new stores 
of importance. Photos. Cartoons rarely. Paul T. 
Knapp. Pub. Query absolutely required. 

Modern Packaging, 575 Madison Ave., New York 
22. (M-75) Design and functioning of packages and 
equipment from standpoint of user with emphasis on 
effect of packaging on sales. Photos. Lloyd Stouffer. 
$25 per published page. Pub. Query essential. 

Vend, the Magazine of Automatic Merchandising, 
188 W. Randolph St., Chicago 1. (M-35) How-to and 
timely articles, illustrated, concerning automatic’ mer- 
chandising (vending) industry—does not include 
amusement or music machines. Currently needs case 
history type stories describing how vending machines 
serve people on the job. Unusual and interesting 
vending machine photos. G. R. Schreiber. 2c up, 
unusual photos $5. Pub. Query and request sample 
copy. 


Metals and Machinery 


Compressed Air Magazine, 942 Memorial Pkwy., 
Phillipsburg, N. J. (M-35) Descriptions and operations 
(contracting, industrial, railroad, etc.) that use com- 
pressed air equipment. Picture and caption material 
for “Compressed Air at Work’’ pages—novel air ap- 
plications, new twists ($15-$20 on acceptance). 
Photos. Cartoons. R. J. Nemmers. $20-$30 per print- 
of page, photos $3-$10. Pub. Cartoons $7.50. Acc 

uery. 
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NOVELS 


If you have a typed, or plainly written 
Novel, or Book Manuscript 
you are invited to send it to me. 

If it is ready to be marketed, | shall submit it to 
two publishers at a 10% fee and on a royalty 
basis if sold. 

The reading fee is $20 which must accompany the 
manuscript, and includes a report, suggestions 
and advice. 

Short Stories and Scripts —- Radio and T.V. 
$10.00 for similar service as above. 


MARIE ADAMS 


1694 Blair Avenue St Paul 4, Minnesota 


WRITERS — 8x10 PHOTOS 


To illustrate your feature articles. From your black and 
white negatives. Single prints, 50c each; from 1 nega- 
tive, 40c each. Minimum order $2.00. Price list free. 


SELWYN REPRODUCTIONS 
P. O. Box 2590 Los Angeles 28, California 


SPELLING, AWKWARD GRAMMAR, 
Are these three handicapping your sales? Let correct them. 
Neat, dependable typing, bond paper, carbon. For “oomplete editing, 
corrections and typing, $1.00 per 1000, or 28c per page. Typing 
only, 50c per 1000. 

I will also give you a friendly ge criticism and analysis of 
your story, with market tips and any necessary suggestions on im- 
provement, for an added 50c per 1000 (minimum must total \- 
I sometimes can rewrite parts for a slight additional charge. For 
analysis without typing—$1 per 1000. 

Let me know yo' SDORF 
EVA LONGS 


Your friendly typist 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we have a plan for the additional pro- 
motion ot distribution of your book 
WITHOUT COST TO YOU. 


If interested, write for details to 
WRITERS SERVICE 
10 E. 43, N. Y. 17, N. Y. Tel. MU 7-5159 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in Braille. |'d like to help you, 
too. Tell me your needs and write for details. 
WILL LOZIER 
134-35 Cherry Avenue, Flushing 55, N. Y. 


. Arkansaw, Wisconsin 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
Sample shown on request 
TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dallas, Texas 


POEMS WANTED 


To Be Set To Music 
Send one or more of your best poems 
bc for FREE E NATION. Any 
Subject. Immediate Consideration. 
Phonograph Made 
CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 
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CARROLL LITERARY AGENCY 
Currently reading for West Coast markets. Prompt 
evaluation. Need novels, short and short-short 
stories, television scripts and poetry of quality. 

Ghosting - Revisions - Typing 
P. O. Box 413 San Carlos, California 


BOOK PRINTING 


A new economical method now enables us to 
print your books and lications at lowest possible cost. 
Highest quality. oon 250 copies up. Write for free 
catalog and quotations. 


ADAMS PRINTERS 


30 W. Washington St., Dept. AJ Chicago 2, III. 


Song Poems and Lyrics 
Wanted 


Mail to: 
Tin Pan Alley, Inc. 


1650 Broadway New York 19, N. Y. 


Any Writer Will Value 


For that writer friend on your Christ- 
mas list—what more appropriate gift 
than a subscription to AUTHOR & 
JOURNALIST? Month after month 
appreciate your thoughtfulness. 


Just fill out the coupon below and send 
it with your remittance. We will enter 
the subscription and will send an at- 
tractive gift card to arrive shortly be- 
fore Christmas. Subscription will begin 
with the January (1959) issue unless 
otherwise directed. 


Time is getting short. Mail your order 
TODAY. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bidg., | 


Topeka, Kansas 
Enclosed is remittance of ____ $3 for 2 years 


__..$2 for 1 year. Please send AUTHOR & 

JOURNALIST as my gift | 


My gift card to be signed________________ 


Industry and Welding, 812 Huron Rd., Cleveland 
15, Ohio. (M) Welding procedures and techniques on 
interesting or unusual jobs on metals—approximately 
750 words. Photos. Charles Berka. $30-$75. Acc. 
The tron Age, Chestnut & 56th Sts., Philadelphia 
39, Pa. (W-35) Technical articles on actual shop or 
plant experiences. News of the industry, Cartoons; 
submit roughs first. G. F. Sullivan. News and articles 
varying rates, photos $6. Pub. Cartoons $7.50. Acc. 
Production, Box 1, Birmingham, Mich. (M-50) 
Semitechnical articles on cost savings or new develop- 
ments in mass production metalworking industries— 
2,500-3,000 words. Photos for articles. Color photos 
for front covers; query as to subjects, rate of pay, 
etc. Jerome S. Wilford, Editor. 1 Yac up, black and 
white photos $3 up. Acc 
Steelways, American Iron and Steel Institute, 150 
E. 42nd St., New York 17. Popular human interest 
articles with black and white or color photos about 
the steel industry, steelworkers, and the industry's 
contribution to the country—to 2,000 words but 
mostly 1,000 or less. Some shorts. An increasingly 
limited market. John W. Hill, Editor. To $500. Acc. 
Query or outline preferred to finished manuscript. 
Welding Engineer, Box 28, Morton Grove, Ill. (M- 
50) Articles illustrated with 6-8 photos on welding 
technique. News. T. B. Jefferson. $15-$20 per page 
including photos. Pub. Query. 


Music Stores 


The Music Trades Magazine, 113 W. 57th St., 
New York 19. (M-25) News of music store personnel 
and persons associated with music industry. Features 
on merchandising pianos and musical merchandise. 
J. Majeski, Jr. 25¢ per column inch. Pub. 


Oil 


Fuel Oil News, 1217 Hudson Blvd., Bayonne, N. J. 
(M-20) Writeups of successful fuel oil dealers, im- 
portant developments in automatic oil heating. T. R. 
Byrley. Pub. Query. 

The Independent (Petroleum) Monthly, Box 1019, 
1430 S. Boulder, Tulsa, Okla. (M-50) Articles of in- 
terest to independent producers of crude oil and 
natural gas. Economics, field practices, geological 
secondary recovery—2,000 words. Frank B. Taylor. 
1c-3c; cover photos, $10. Acc. Query. 


Optical 


The Dispensing Optician, 1980 Mountain Bivd., 
Oaklond 11, Calif (M-50) Articles to 1,000 words on 
successful operation of optical dispensing businesses, 
which make and fit glasses on prescription. Photo- 
graphs. Robert L. Pickering. 2c-3c, photos $7. Pub. 


Paper, Printing, Ink 


American Ink Maker, 254 W. 31st St., New York 
1. (M-25) News of people in printing ink industry. 
John Volimuth. 2c. Acc. 

American Paper Merchant, 200 S. Prospect Ave., 
Park Ridge, Ill. Articles 1,000 words on paper mer- 
chandising techniques referring to specific companies. 
L. Q. Yowell. 2c, photos $3.50. Pub. Query. 

The American Printer and Lithographer. 
with The Inland Printer. 

The Graphic Arts Monthly, 608 S. Dearborn St., 
Chicago 5. (M) Articles 1,500-2,000 words on man- 
agement or technical processes in printing and allied 
plants. Cartoons dealing with printing industry, D. B. 
Eisenberg. 2c, pictures $5. Acc. 


Combined 
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The Inland Printer and American Printer and 
Lithographer, 79 W. Monroe St., Chicago 3. (M-50) 
Articles, fillers, news relating to the printing industry. 
Photos. Cartoons. Wayne V. Harsha. Varying rates. 
Pub. Query. 

International Blue Printer, 506 S. Wabash Ave., 
Chicago 5, III. (M-50) 1,000-1,500 words on blue 
print and photo copy firms. James Vebeck. 2c, photos 
$5. Pub. Query. 

MetroDE, 260 Southfield, Detroit 29. Mich. Arti- 
cles to 900 words on advertising or the graphic arts 
from point of view of the general business executive. 
Photos and cartoons relating to the graphic arts. 
Ruth Hughes. Ic-1] Yec, photos and cartoons $5. Acc. 
Query. 

Pacific Printer, Publisher and Lithographer, 227 
Church St., San Francisco, Calif. (M-35) Articles and 
news about the graphic arts industry. No photos. 
Ramsey S. Oppenheim. Ic. Pub. Query. 

Paper, Film and Foil Converter, 200 Prospect St., 
Park Ridge, Ill. (M-35) News and feature articles 
covering paper, film, and foil products industry. 
Write for specification sheet. Vernon A. Prescott. 
News 7c a line, features 2c a word, photos $3.50. 
Pub. Query. 

Printing Buyers News, 1605 Cahuenga Blvd., Los 
Angeles 28, Calif. Covers Los Angeles County buyers 
of printing for advertising agencies, large businesses, 
industries. Articles 500-2,000 words, telling buyers 
how to buy different kinds of print jobs more in- 
telligently and economically. Roby Wentz. Base rate 
3c, photos $3 unless specially commissioned. 
Occasional higher word rate by negotiation. Acc. 
Query if in doubt on usability of articles. 

Printing Magazine, 466 Kinderkamack Road, Ora- 
dell, N. J. (M-75) Management, marketing, tech- 
nical articles—1,500 words with photos on com- 
mercial printing and lithography industry. Ernest F. 
Trotter. 2c. Pub. Query. 

Printing Monthly, 260 Southfield, Detroit 29, 
Mich. (M) Articles 750-900 words on technical as- 
pects of printing or graphic arts—how-to, experiences 
of craftsmen, new developments in the field. Photos 
and cartoons related to the graphic arts. General 
editorial content planned for 1959; will gladly supply 
writers with specific areas to be covered in each 
issue. Ruth Hughes. Ic-1 Yc, photos and cartoons $5. 
Acc. Query. 

Western Printer & Lithographer, 1605 N. Cahuenga 
Blvd., Los Angeles 28, Calif. Covers 11 Western 
states. Success stories on Western printers and print- 
ing businesses; stories of Western printers who “‘have 
done something a better way.’’ News. Photos. Roby 
Wentz. Payment for articles by negotiation. Photos 


$3 unless specially commissioned. Pub. 


Parks 


Park Maintenance, P. O. Box 409, Appleton, Wis. 
(M-25) Articles 1,000-1,500 words dealing with 
unique or improved methods of administration and 
operation of parks, large campuses, golf courses. 
Photos. Erik L. Madisen, Jr. 1c up, photos $2 up. 
Pub. unless too remote. Query. 


Photographic 


Industrial Photography, 10 E. 40th St., New York 
16. (M) Case history articles to 2,000 words on 
photography in business, industry, science, and 
government; must be illustrated. Jim Hughes. 3c, 
photos $5. Acc. Query with outline. 

Photo Dealer Magazine, 33 W. 60th St., New 
York 23. (M-25) Success stories on camera stores or 
departments, 250-500 words. Photos of camera store 
windows. City events with camera store participation, 
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POETS AND WRITERS: 


200 6x9, 24-pa 
printed, embossed hard paper covers, 
$88.00. Work guaranted. Fast service. 


ge Books beautifully 


MERCHANTS PRESS 
P. O. Box 112 Taylor, Texas 


TEN LESSONS IN STORY TECHNIQUE 
Plus Critiques of Your Stories 

A mga course prepared for beginners who wish fiction 
training. . Proved by class results for five years. 
Offered by ‘mail for the first time at a surprisingly low price 
—only $12.50. Special Bonus: Two completed stories criti- 
cized for you personally by the author of the course wi 
extra charge. Particulars free. 


BEIMFOHR ASSOCIATES 


725 Emerson St. Evanston, Ill. 


POETS: PROSE WRITERS: 


Markets want modern style. | give creative instruction 

in modern technique. Send $1.00 with one poem (20 line 

limit) or 1000 words of prose for i plus prospectus: 
Oblique Approach to Modern 


RUTH AVERITTE, M.A., 2253 Fairmount Ave. 
(Author of 4 books) Fort Worth 10, Texas 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets. 
25 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 


POET Send self-addressed stamped envelope 
for PRIZE PROGRAM. Quarterly prizes 

$25; many other prizes. You will receive also descrip- 

tion of HELP YOURSELF HANDBOOKS ($1 each) con- 

taining 999 PLACES TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 

(Published Quarterly; 50c copy; $2 a year.) 

624 N. Vernon Ave. Dallas 8, Texas 


tips, rewrites, etc. Complete with samples. Over 1 
also month of help to 
Other fiction courses and help available. ORDER TODAY— 
Send only $1 (add 5c to tien to— 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1959 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile — household 


70 morkets, 


500 words of fillers if you order now 


L HEIDEMAN 
P.O. Box 1677-A Casselberry, Florida 
Our high royalty—low subsidy 
complete program can help i= 
join Comet’s list of widely 
recognized and successful au- 
BOOK hors. Send for FREE copy of 
How To Publish Your Book. 
Subsidy Publishers 


CAN BE 200 "st 


PUBLISHED! 


250-500 words. Photos. Augustus Wolfman. 2c, 
photos $5-$10. Query. 

The Professional Photographer, 519 Caxton Birg., 
Cleveland 15, Ohio. (M) Articles about professional 
portrait, commercial, illustrative, or industrial photog- 
raphers. Illustrations necessary but are not paid for 
because those written up are happy to supply them. 
Write for sample copy and two-page letter giving de- 
tariled information concerning the requirements. 
Charles Abel, Editor. To 2c. Acc. 


Poultry and Poultry Products 


Poultry Supply World, 193 W. First St., Elmhurst, 
Ill. (M-20) Success stories, 1,000 words, on supply 
dealers; descriptions of new merchandising methods. 
Photos relating to dealers. Few cartoons. R. Dale 
Kelley. 2c, pictures $2.50-$5. Pub. Query. 


Rubber 


Rubber Age, 101 W. 31st St., New York 1. (M- 
50) Technical articles on rubber chemistry, technol- 
ogy, and manufacture. M. E. Lerner. $10 per page. 


Pub. Query. 


Textiles 


Textile World, 330 W. 42nd St., New York 36. (M) 
Techniques and management in wool, cotton, and 
synthetics processing. Illustrations essential. P. M. 
Thomas. Acc. Query. 


Transportation, Shipping 


Mass Transportation, 222 £. Willow Ave., 
Wheaton, Ill. (M-40) Articles about new develop- 
ments in public passenger transportation of interest 
to executives of air line, railroad, bus, street car, 
school bus, and rapid transit companies. Fillers. News. 
Photos. Occasional cartoons. Richard C. Bush. Ic. 
Photos $1-$5. Pub. 


Wood and Lumber 


American Lumberman Magazine, 59 E. Monroe 
St., Chicago 3. (Bi-W-50) Richard W. Douglass. Rates 
vary. Acc. Query for information on specific needs. 

National Hardwood Magazine, 2065 Union Ave., 
Memphis, Tenn. (M-50) Illustrated articles about pro- 
duction, selling, employee relations, etc., in wood- 
working factories that use hardwood. Payment by 
arrangement with author. Query. 

Southern Lumber Journal & Building Material Deal- 
er, P. O. Box 448, Jacksonville 1, Fla. (M-35) Ar- 
ticles 1,000-2,000 words dealing with softwood or 
hardwood lumber manufacturing, woodwork plants, 
retail lumber yards and building material stores. 
Photos. C. J. Thomas. Ic. Pub. Query. 

The Wooden Barrel, 408 Olive St., St. Louis 2, Mo. 
(M-Free) Articles on the use of new wooden barrels 
and kegs in various industries. Photos. Cartoons oc- 
casionally. Barbora Kerls. 2c, pictures $4-$7. Acc. 
Query. 


MANUSCRIPTS TYPED 


Promptly and Accurately 
20-Ib. bond — Free carbon copy 
55c per 1000 words 
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Condensation Is An Art 


By Dr. Louis DE JONG 


Author of ““The Girl Who Was Anne Frank” 


HEY'VE crippled my story!” I cried, when 

Reader's Digest editors sent me the edited ver-- 
sion of “The Girl Who Was Anne Frank.”* Almost 
a third of the material I had painstakingly put to- 
gether had vanished. 

How could the editors possibly judge what was 
vital to Anne Frank’s story better than I, who had 
read everything written by or about her? I had in- 
formation from her father and others who knew 
her intimately; I had written people all over the 
world gathering reactions to her poignant diary; I 
had pored over hundreds of newspaper reviews and 
clippings. 

I wrote and rewrote, cut and recut the story so 
that I felt sure it could pass the Digest’s exacting 
standards. Finally 1 was satisfied that to delete even 
one sentence would damage the article beyond re- 
pair. 

Yet now the Digest’s editors had dared shrink my 
precious work as though it were a block of ice un- 
der a hot sun. 

Before writing the indignant letter that was 
forming in my mind, I bowed to my wife’s plea to 
“read the article again tomorrow.” I went swim- 
ming. 

Next day I read it again. To my amazement, I 
could hardly detect where the cuts had been made. 
The piece flowed smoothly from one paragraph to 
the next. My harsh feelings dissipated, and I found 
myself reading as eagerly as though this were a 
fresh new story. I had to admit the terrible truth: 
it was a better article now than when I had sub- 
mitted it. The Digest cuts had actually added to 
the impact and excitement of my creation. 

I have often heard other writers talk of the 
“technique” of condensing articles and * books. 
From now on I shall proclaim my belief that con- 
densation is also an “art’”—Reader’s Digest conden- 
sation, that is. 

—Reprinted from the Reader's Digest 


The Result of Censorship 


So we have new demands for censorship all over 
the world, and new censorships imposed by gov- 
ernments. Their excuse is always the same, that 
artists and writers distort the truth. But censor- 
ship in history always has the same result; sooner 
or later it produces corruption, frustration, and 
cynicism in whole peoples... . 

To suppress the freedom of the arts is not only 
to cut off knowledge of the actual movements of 
human feeling but also, and more disastrously, 
contact with the realities of life-—Joyce Cary, in 
Art and Reality. 


PUBLISHED or UNPUBLISHED 
SELL YOUR STORY TO HOLLYWOOD 


Top established motion picture, radio, and TV agency 
seeking fresh writing talent and stories to sell in this 
ever-expanding market. 

Send for free information. 

THE SAGER AGENCY 
BH Box 224 Beverly Hills, California 


AUTHOR & JOURNALIST 


OMPANY publications are publications spon- 
sored by firms, or occasionally groups of 
firms, to increase sales, good will, or other 
interests. Sometimes they are called house mag- 
azines, company-sponsored publications, or house 
organs—though the last term is not popular among 
most of their editors. 

Inasmuch as there are more than 6,000 com- 
pany publications, many of them wholly staff- 
written, the following list is merely representative. 
The publications listed have expressed willingness 
to consider freelance contributions. 

Many company publications which accept ma- 
terial do not wish to be listed because they lack 
facilities for handling a mass of manuscripts. The 
writer who wants to work in this field can look at 
company publications in various offices and retail 


The Beaver, Hudson’s Bay Company, Main St., 
Winnipeg, Manitoba, Canada. A restricted market 
for historical and travel material on the Canadian 
North. Illustrations essential. Malvina Bolus. 5c. Acc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1, 
Mich. Practically all material staff-written or pre- 
pared on assignment. Writer-photographers may sub- 
mit published samples of their work with a view to 
assignments. Opportunities for assignments are lim- 
ited. Address Darwin D. Martin, Jr., Editorial Depart- 
ment. Payment according to value of material. Acc. 

Canadian Tractor Farming, International Harvest- 
er Company of Canada, Ltd., 208 Hillyard St., 
Hamilton, Ont., Canada. Mostly staff-written but 
uses some articles 1,300-2,000 words on Canadian 
farm life. Now seeking material from Quebec and 
British Columbia; also farm do-it-yourself short 
articles (special rate starting at $8 for these). While 
both English and French editions are published, text 
should be in English. G. W. Nelson. 4c up, photos $3 
up. Acc. Query essential. 

Church Business, Duplex Envelope Co., Box 5030, 
Richmond 20, Va. (Q) Articles 800 or fewer words on 
new plans or programs to improve work or extend in- 
fluence of the church, proved and adaptable to use 
by Protestant churches everywhere; no money-making 
schemes. Miss Mary M. Cocke. No fixed rate. Acc. 

Dodge News Magazine, Prince & Co. 5435 W. Fort 
St., Detroit, Mich. Travel, personality, science articles 
to 1,000 words. Pictures must accompany MSS.— 
black and white, color transparencies. Top rates. Acc. 

Du Pont Magazine, E. |. Du Pont de Nemours & 
Co., Wilmington, Del. (Chemical products, fibers, 
films, photo products) Articles dealing with use of 
Du Pont products with photos or drawings of high 
quality. Gordon H. Kester. $60-$110 for 2-3 page 
article. Query. 

Dutch Boy Paint Dealer, National Lead Company, 
111 Broadway, New York 6. Occasional articles on 
selling paint or paint store problems and solutions. 
Photos of special promotions or outstanding paint 
jobs with Dutch Boy paints. John N. Magee. Text vary- 
ing rates, photos $5-$7.50. Acc. Query. 

The Explosives Engineer, 613 Delaware Trust Bldg., 
Wilmington, Del. (Hercules powder) Articles on safe 
and efficient application of industrial explosives in 
mining, quarrying, geophysical prospecting, construc- 
tion; 8 x 10 glossy photos, unposed, to illustrate text. 
James J. O'Neill. To 5c. Acc. 
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Writing for Company Publications 


MARKET LIST 


establishments. If he has an idea he feels would 
appeal to one of them, a query to the editor will 
usually bring a response. By following this prac- 
tice a writer can build for himself a list of publica- 
tions receptive to his material. 

In the following list the type of product manu- 
factured by the sponsor is given where this is not 
clear from the publication or — name. 

As usual in Author & Journalist market lists, 
Acc. means payment on acceptance; Pub. payment 
on publication. Nearly all company publications 
are distributed free, so a price per copy is not indi- 
cated. Most editors will send one to a_ serious 
writer in return for a stamp. 

Most of the listings contain the name of the in- 
dividual to whom manuscripts or queries should 
be directed. 


Ford Farming, 2500 E. Maple Rd., Birmingham, 
Mich. (Tractors and other farm equipment.) Directed 
specifically to farmers. Appeal to national interests. 
Success stories involving use of Ford farm products; 
should be illustrated. Noel Loveland. To $200. Acc. 

Ford Times, Ford Motor Co., The American Road, 
Dearborn, Mich. Prefers submissions on unique and 
little-known travel and recreational opportunities for 
motorists, 1,200 words or less; 10c. Acc. Brief pic- 
ture stories must have color transparencies 4 x 5 or 
larger; Ford angle not necessary. $50 first reproduc- 
tion rights. Acc. 

Friends Magazine, Chevrolet Motor Division, Gen- 
eral Motors Corporation, 3-135 General Motors Bldg., 
Detroit 2, Mich. An all-picture magazine seeking 
photographs which tell a factual story; accompanying 
text may be in memorandum form. Frank Kepler. 
Two-page spread black and white $200, color $300. 
Acc. Query. 

The Furrow, Deere & Company, Moline, III. (Farm 
machinery) Practical farming articles showing suc- 
cessful or profitable practices anywhere in North 
America, 200-500 words, with photos if possible. 


SELLING YOUR MSS. IN 1959 


What sorts of manuscripts will editors be 
seeking in 1959? What are your opportu- 
nities to fill these needs? 

The January Author & Journalist will give 
you answers to these important questions. 
This will be the 1959 Forecast Issue with 
reports from leading editors, a survey of the 
current publishing situation, and the semi- 
annual Handy Market List brought right u 
to the minute with many changes and addi- 
tions of new magazines. 

In addition there'll be outstanding ar- 
ticles by professionals, reviews of new books 
for writers, announcements of contests and 
awards, and the other features that make 
Av] a must for the writer. 

Don’t miss this or subsequent issues. If 
you're not now a subscriber, use the handy 
subscription order form on Page 31. 


Longer articles on assignment. Photos (including 
color transparencies. F. E. Charles. About 4c, photos 
$5-$10 for 8 x 10 glossies. Acc. Query on all articles 
above 500 words. 

Home & Highway, 7447 Skokie Bivd., Skokie, Ill. 
Human interest articles, family service and family 
adventure articles, 800-1,200, with photos or photo 
possibilities, $50-$250. Photo stories, black and white 
or color. Standard ASMP rates. D. L. Watt. Acc. 

° Hometown—The Rexall Magazine, 8480 Beverly 
Blvd., Los Angeles 54, Calif. Some fiction 1,800- 
3,300 words that has family appeal, humor, light 
romance; no crime or trick endings. Occasional short 
articles 800-1,800 words on interesting people, un- 
usual places, how-to-do home projects, child care, 
etc. Oversupplied with fillers, quizzes, cartoons. V. W. 
Beardsley. Fiction $75-$100, articles $35-$50, pic- 
tures $5. Acc. 

The Milk Salesman, A. D. Walter Advertising 
Agency, 806 Law & Finance Bldg., Pittsburgh 19, Pa. 
Articles 500 words. Cartoons. A. D. Walter. Articles 
$5 each, cartoons $5. Acc. Do not query. 

Modern Pharmacy, Parke, Davis & Company, De- 
troit 32, Mich. (Q) Articles 600-1,000 words of in- 
terest to retail pharmacists; no soda fountain or 
gadget stories. Plenty of good photos with articles. 
3c, photos $5. Acc. Query. Copies of magazine avail- 
able to prospective contributors. 

The Office Economist, Art Metal Construction 
Company, Jamestown, N. Y. (Office equipment) 
To 2,000 words of interest to business management, 
particularly office managers. C. W. Simpson. 2c. 
Acc. Query. 

People and Places, 1800 W. Fullerton Ave., Chi- 
cago 14. (Automobiles—published for the De Soto- 
Plymouth dealers) Seeks only picture stories of in- 
teresting people and places in the United States; 
photos must be at least 8 x 10 and have plenty of 
human interest. Ralph N. Swanson. Pub. 

Popular Home Magazine, United States ypsum 
Company, 300 W. Adams St., Chicago 6, Ill. (Build- 
ing products) Very few finished articles. Con use 
leads on good remodeling jobs and new small houses 
that use the company’s types of building materials— 
pays scouting fees and supervises its own photog- 
raphy. A few cartoons of top quality on home im- 
provement and family situations. Robert H. Dough- 
erty. Rates equal to those of the large shelter maga- 
zines. Acc. Query. 

Reporter, Allis-Chalmers, Construction Machinery 
Division, Box 512, Milwaukee 1, Wis. Distributed to 
heavy construction contractors, equipment operators, 
and highway officials. Mostly articles pertaining to 
construction jobs; i.e., road building, conservation 
projects, dam construction, sanitary landfill, etc. 
Allis-Chalmers heavy construction equipment must be 
employed on these jobs. David C. Lantz. 3c, photos 
$5. Acc. Query. 

Safeway News, 3124 East 14th St., Oakland, Calif. 
Cartoons about food and food stores. ‘’Cartoons 
should not depict food clerks as nitwits, nor customers 
as dupes. We want humor but on a level establish- 
ing grocery work as a specialized career.’’ Photos for 
cover use. A. F. Lemes. 

Scenic South, Standard Oil Company (Kentucky), 
Starks Bldg., Louisville 2, Ky. Photographs with cap- 
tions—single or in series—showing subjects of scenic, 
historical, and general interest in Alabama, Florida, 
Georgia, Kentucky, Mississippi. Black and white 
glossy prints 8 x 10 for inside pages; transparencies 
4 x 5 or larger for covers. Robert B. Montgomery. 
Black and white photos $5-$10, color transparencies 
$75. Acc. Copies of magazine available to freelance 
photographers. 

The Seng Book, The Seng Company, 1450 N. 
Dayton St., Chicago 22. (Furniture) Articles 500- 
1,000 words on problems of retail furniture store 
operation, sales training, advertising, promotion, 
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merchandising; photos to illustrate articles. Sales tips 
75-150 words (not acknowledged or returned). 
Cartoons with furniture store background. Franklyn 
E. Doan. 2c up, photos $3, cartoons $5. Acc. Sales 
tips $2. Pub. 

Snaps, Eastman Kodak Company, 343 State St., 
Rochester 4, N. Y. Amateur snapshots, all subjects, 
black and white or color. Prefers human interest and 
close-up shots rather than scenics. Submit prints or 
transparencies—no negatives. Donald C. Silver. $5 
up. Acc. 

Think Magazine, International Business Machines 
Corporation, 590 Madison Ave., New York 22. Gen- 
eral, business, educational, and scientific articles 
800-2,000 words. Short verse. Scenic photos. 10c, 
photos $7.50-$10. Acc. 

Tile and Till, Eli Lilly Company, Box 618, Indian- 
apolis, Ind. This magazine goes to druggists all over 
the country, and much of the material is sent in by 
the company’s salesmen. The professional side of 
pharmacy is the field. Can use exceptional human- 
interest stories that have wide appeal and a phar- 
macy slant. ‘Cover personality, salesmanship in 
400-500 words (occasionally to 1,200 words) and 
toss in a clear picture or two and your story will rate 
a careful reading.” J. W. Lansdowne. 3c up. Acc. 

Timber Topics, Allis-Chalmers, Construction Ma- 
chinery Division, Box 512, Milwaukee 11, Wis. For 
foresters, loggers, etc. On-the-job stories of equipment 
usage in all fields. On the lookout for good human 
interest material in the lumber industry. David C. 
Lantz. 3c, photos $5. Acc. Query. 

Trained Men, International Corresondence Schools, 
Scranton, Pa. Articles 500-2,000 words on problems 
of personnel, employment, training, supervision of 
workers, office management, upgrading methods. G. 
F. Carpenter. Rate according to merit. 


Juvenile Material 
[Continued from Page 10] 


ature—science, animals, adventure, mystery, fantasy, 
biography, and humor, that priceless ingredient 
which can be used to season all these types? I think 
the answer is characterization. Not even in fantasy 
do characters have to be flat. Surely not in the in- 
spirational story, not even in a moralistic tale! 
Dickens's The Magic Fishbone was intended to be 
merely a fairy tale, and the characters could have 
been very flat, the ineffectual workingman king 
losing his job and the little princess solving all 
problems by hard work, persistence, and faith 
instead of employing the magic of the fishbone in 
her apron pocket! But somehow, under Dickens's 
magic spell, they have a certain roundness. Flat 
characters never surprise the reader: he can guess 
at once what they are going to do. With round 
characters one is due for surprises, and it is the 
surprises that create suspense. 

The modern scientific story has all the glamour 
and surprise of the old-time fairy tale. The 
modern child realizes that he is living in a magical 
age where almost anything can happen, and his 
world extends beyond this terrestrial globe into 
outer space. Because he has been indoctrinated 
with fantasy as a child, he needs to make no pro- 
digious effort to accept modern wonders. What 
once was considered magical becomes accepted 
fact, to make a bigger and wider world for all of 
us. We have only to choose the materials we can 
best work with out of all the vast store, for modern 
life is rich in tradition, in discovery, and in under- 
standing. 


& JOURNALISI 


ADEAS... 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion, 8c a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Blidg., Topeka, Kans. 


BOOKS, WRITERS’ HELPS 


OUT-OF-PRINT Northe, 15 South Robinson, 
Oklahoma City 2, Okla. 


MILLIONS peti AND PLOTS at your fingertips. 
Characterization Kit contains nearly 3000 traits, 10 ene, 
wheel, emotions list, etc. Create realistic characters that 
sell today’ 's stories. Complete Kit $2. Also Plot Kit $2. Both 
Kits $3. Write for more information. Blois, Box 273-A, 
Rockford, Illinois. 


of English. 
ted. $1.00. Marjorie Davidson, 
vil 


“eee PROFITS,” illustrated, markets. $1. 
44 South Wentworth, Chicago ‘28, Iinois. 


Pheer IN WRITING! Turnin int between old and new 
methods. $1.00—Risser—30 W. Bayaud—Denver, Colo. 
LOVE OR ACTION story plot outlines with surprise end ~— 
Three for $1.00. E PY Bloomfield, 1821 Clay St., 
Joseph, 

spec ing to i. Re- 

lose printing. $2 Clare- 
mont, California. 

NEW AND USED BOOKS. List 10c. Book Trader, Box 495A, 
Fairmont, N. C. 


USED COURSES AND INSTRUCTION BOOKS , sold and 
quches List 10c. SMITH’S, 124 Rd., 


Every writing problem 
Lacey- 


Salak, 


MARKETS 


300 FILLER MARKETS described—$1.25. Marion Gee, Box 
2171, Charleston, S. C. 


INFORMATION GUIDE for cartoonists and gagwriters. Full 
of new cartoon and ga 
writing lessons Send for free detai 
Information Guides 2776 Colifornia Lincoln, Nebr. 


SERVICES 


PHOTOGRAPHS FOR WRITERS. Paul’s Photos, 
3702 Lekewood Ave., Chicago 13. 


= w—_" adapted for television. See Will Lozier’s ad, 


. Make articles “picture 
our stoc! or shot-to-order 


Pp 
. Gray Photos, 


retty” and increase sales wi 
jotos. Stock photos only $3. 00. Details free 
x 7, Savannah, Tenn. 


OPPORTUNITIES 

iF | CAN DO IT, YOU — Start your own local pen 
Assured market, good pay. Complete details; sa one oat 
$2.00. 8 years cupertenee. Bulletin Board, 
Ames, lowa. 


ALL CONTEST NEWS! Free gifts! Sample 35¢. Box 123, 
Folly Beach, S. C. 


PERSONALS 


LEARN WHILE wy Exciting details free. Sleep-Learning 
Association, P. O. Box 24-AJ, Olympia, Washington. 


wast A HAPPY vg — See my ad on page 21. Anthony 
iver. 
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BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my subscription: 


pre LS $3 for 2 years (saving me $3 over 
single copy cost) 


ee $2 for 1 year (saving me $1 over 
single copy cost) 
50c additional per year outside U.S.A. 
(Single copies 25¢ each) 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 
& JOURNALIST are recognized as tops in accuracy 
and reliability. 

Special market lists are contained in the following 
issues: 

Juvenile Magazines. February, 1958 

Poetry (Including Light Verse). March, 1958 
Fillers. April, 1958 

Short-Short Stories. May, 1958 

Travel. Farm Magazines. June, 1958 

Book Publishers. August, 1958 

Specialized Magazines. September, 1958 
Religious Magazines. October, 


Syndicates. Plays. Greeting cards. November, 1958 
Send 25c (coin or stamps) for each copy you wish. 
AUTHOR & JOURNALIST 


1313 National Bank of Topeka Bldg. 
Topeka, Kansas 


thrill of romance thru this 
Tatroductions.by letter. This club is conducted on a hig! 
@ to help lonely, refined, marriageable men 
d compatible friends. service . 
-.-Sealed particu. 


Vast nationwide membershi 
lars FREE. EVAN MOO: box 968. 
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VANTAGE 


Vantage Press, Inc., 120 W. 31 St., New York 1 


Published by 


Branch Offices: 


Our contracts 
assure you of 
National 
Advertising 
on your 
book. 


NTS 


Washington, D. C., Chicago, Ill., and Hollywood, Calif. 


Vol. 58, No. 12 


December, 1958 


Just Off Press and FREE! New, 40-page Illustrated 
Booklet That Tells How to Get Your Work Published 


New York, N. Y.—If your manuscript is ready for publication, or 
almost ready, you will get much valuable information about the 
publishing business from Vantage’s new, 40-page brochure, just off 
the press. This helpful, richly illustrated booklet, printed in color, 
will give you many profitable pointers on how to get your book 
published, promoted and distributed. You can get a FREE copy by 


| Philadelphia Sales Trip 
Proves Successful 


Wm. Kroll, Assistant Sales Manager of 
Vantage Press, recently returned from 
one of his regular sales trips to lead- 
ing cities. This time Kroll called on 
major bookstores in Philadelphia, and 
spent three days presenting the latest 
Vantage titles. Among the stores that 
Kroll received orders from were: Lit 
Bros., Wanamaker’s, William Bains, 
Selling books by 
sales trips is another im- 


Cefra, and others. 
personal 


portant phase of Vantage’s publishing 
[service to its authors. 


Unusual, Interesting 
Vantage Titles 
Recently Published 


Many books are rejected by commercial 
royalty houses not because they lack 
quality, but because the editors and sales 
managers believe that such books will 
not sell from 5,000 to 10,000 copies. 
This is usually the minimum quantity 
such publishers need to make a_ profit 
on the first edition. 

Under Vantage’s subsidy publishing 
program, a book need usually sell only 
2000 to 3000 copies, for the author to 
regain his investment plus a modest 
profit. For this reason, Vantage Press 
has been attracting many authors whose 
work has merit but who find it difficult, 
perhaps impossible, to get published else- 
where. 

Among the many fine titles we have 
just issued are: An Airplane in Every 
Garage, by Daniel Zuck . . . Bible Ani- 
mals, by Lulu Rumsey Wiley . . . Titus- 
ville, 1859, by Leon McNierney. . . Great 
Khans and Comrades, by Robert Gold- 

. .. The Art of Selling, by Nelg 

. . . How to Win a Fortune, by 

Nita Parks . .. Fun With Chinese Re- 

cipes, by Myrtle Lum Young. . . and 
many, many others. 


VANTAGE PRESS, INC. 
New York, N.Y. @ Washington, ™.C. 
Chicago, Ill. @ Hollywood, Cc,.f. 


mailing the coupon below. 


Governor A. B. (“Happy”) Chandler of 
Kentucky congratulates L. Martin Blaze 
on the publication of his novel, The 
Silent One. Picture was taken in the 
Governor's office with a state official 
looking on. 


This new booklet, titled To the 
Author in Search of a Publisher, 
outlines the popular subsidy pub- 
lishing program of Vantage Press 
by which more than 1000 authors 
have had had their work brought to 
the attention of the trade and the 
public. 


Some questions 
the book answers 

What chance does the unknown writer 
have? Why are many unknown writers, 
with good books, rejected by commercial 
royalty houses? What great writers have 
published on a_ subsidy arrangement? 
What kind of manuscripts does Vantage 
accept? What kind of publicity and pro- 
motion can you expect from Vantage 
Press? These are just a few of the im- 
portant points covered in this new, re- 
vised edition of a booklet that you will 
find timely, valuable and a reliable guide 
to your own thinking. 

Send for your free copy of this beauti- 
ful brochure by filling in and mailing 
the coupon below. 


| Looking for a Publisher? Mail this coupon! 
(Mail to office nearest you) | 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. 
In California: 6253 Hollywood Blvd., Hollywood 28 


In Midwest: 34 


In Washington, D.C.: 1010 Vermont Ave., N 
Please send me, free, your new 40-page illustrated 
booklet explaining your subsidy publishing program. | 


| FREE! 


3 So. Dearborn St., Chicago x Til. | 


for a chat | 
| | 
| 


